GRASSROOTS

AT THE HEART OF
FUNDRAISING SUCCESS

Juanita Wheeler

e Founder & CEOQO, Full & Frank
 Executive Director, TEDxBrisbane
 Global Fellow, Atlantic Fellows

BA, EMBA, M.Bus (Philanthropy & NpSt), Grad Cert
Education & M.Social Change Leadership.




Learning from

Full & Frank.






Why public
speaking is good for
your nonprofit, Its
mission and the
people you serve.



Who am |?



Why spending time with
me today Is a good ROI.



(1) OUR WORK SPEAKS
FOR ITSELF






@WE PREFER TO BE BEHIND
THE SCENES






(3®) YES — WE'RE DOING
THAT






(4) SOMEONE ELSE SHOULD
DO THAT






__It's not about you.

-







(5) GREAT SPEAKERS ARE
BORN.



Great
presenters are
not born.




They are made.




@ INTROVERTS MAKE BAD
PUBLIC SPEAKERS









(@ IT HAS TO BE
PERFECT









(1) PURPOSE



(@) VISIBILITY



(3®) TARGETING



@INSTANT CREDIBILITY



(5 STRATEGIC REVENUE



(6) IN-PERSON
ENGAGEMENT



(?) GIG REVENUE



(® THE CHANCE TO BE
FABULOUS



(9 SCALE & TIME



NETWORKS






1. Be Strategic






2. Be clear
(What's your idea in 12 words or less)






3. Have a clear, specific strategic objective












4. ldentify your target audience






5. Research them,
understand them
& give them what they need.












Who Is their
trusted
authority?




6. Strategic public speaking Is a negotiation.
Make it a no-brainer.






8. Choose a persuasion strategy



/. Curate the right content elements to persuade
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We're wired
for storytelling







Be smart.



Be smart.
Be kind.



8. Write your script
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O. To slide or not to slide?






Start by pretending there is no PowerPoint.



Only add if it enhances.



Don’t create a
slideument

Etsy drinking vinegar +1, 3 wolf moon pickled yr VHS selfies
church-key chambray polaroid pour-over Intelligentsia fixie.
Jean shorts tattooed scenester heirloom hoodie 8-bit.
Literally direct trade four loko master cleanse typewriter.
Before they sold out vinyl flannel gastropub photo booth +1
retro, dreamcatcher Austin VHS Helvetica Banksy chillwave
viral forage. Asymmetrical single-origin coffee crucifix cred
retro, try-hard Helvetica bespoke lo-fi Intelligentsia Truffaut
mustache American Apparel shabby chic flexitarian. Seitan
selvage kitsch mixtape salvia. Mumblecore sustainable
Carles, paleo pour-over banh mi raw denim salvia kitsch.

Lo-fi beard distillery crucifix, McSweeney's farm-to-
table raw denim Tumblr wayfarers pickled iPhone
deepv

. Mumblecore DIY Schlitz bicycle rights YOLO asymmetrical. Pop-up meditation
butcher, sustainable raw denim tote bag next level flannel Blue Bottle. Mixtape
viral PBR mumblecore. Viral ethical semiotics, typewriter cronut fingerstache
listicle drinking vinegar you probably haven't heard of them put a bird on it
whatever chia hella PBR master cleanse. Authentic cred Shoreditch Portland.
Vice salvia tofu single-origin coffee Kickstarter, bespoke before they sold out.
Hoodie DIY disrupt PBR. Normcore tattooed distillery, Odd Future taxidermy
flannel pork belly tousled. Pour-over readymade pork belly, biodiesel church-key
High Life keytar selfies raw denim tofu polaroid Etsy PBR&B crucifix quinoa. Roof
party sartorial small batch wayfarers retro. Typewriter mumblecore crucifix cred,
retro flexitarian 8-bit irony flannel next level freegan. Pug cornhole trust fund
brunch fixie twee drinking vinegar, post-ironic cardigan photo booth Brooklyn
seitan. DIY small batch irony cardigan Odd Future.

Food truck drinking vinegar Truffaut, mumblecore shabby chic Wes Anderson
lomo pickled VHS vinyl. Pickled you probably haven't heard of them quinoa cred
vinyl fixie, actually cronut health goth wolf. Cray viral chillwave, wayfarers DIY
pickled skateboard. Lo-fi wayfarers American Apparel, 3 wolf moon roof party

M Series 1
M Series 2

M Series 3

Category 1 Category 2 Category3 Category4



10. Memorise then rehearse
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11. Prepare for yes






12. Don’t Panic






13. Present
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Speaker coaching & speechwriting for prestigious stages & hig pact
speeches.
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Preparing TEDx Speakers for the stage
Learn about Full & Frank's Founder, Juanita Wheeler
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