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The Partnership Pipeline & Relationships.
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“If you make listening and observation your
occupation, you will gain much more than
you can by talk.”
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Alignment to Mission.
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When Developing a Partnership for Impact. Don’t Tier.

Tiering Partnerships = Transactions.
Transformational Partnerships = Impact.
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Provide the solid reasons to partner aligned to impact...

1.1@ 2.5 3.4

Meals Social Return of Impact Geographical

4.0 5%

Carbon Emissions Staff Engagements/
Corporate Volunteering
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A true partnership for impact is mutually beneficial.
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Never underestimate the value of Corporate Volunteering
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RELATIONSHIPS AND STAFF ENGAGEMENT AT MULTI-LEVELS.
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Foodbank: Helping SA’s hungry
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“NEVER LET SUCCESS GET TO YOUR HEAD;
NEVER LET FAILURE GET TO YOUR HEART.”
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My Top Tips for developing partnerships for impact:

Always align the partnership to your mission.

Partnership for impact are Transformational. Not tiered.
Don’t be afraid to ask. They can only say no.
Share the impact and stories for engagement.
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In the past year,
3.7 million households
in Australia went

£ Y hungry
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“Knowing that there are people who
support Foodbank and care makes me

‘)| feel like someone has seen value in me

. as a human being, not just as a product
of my circumstances. You make me feel
like | have choices, and the power of
choice is a precious gift.”
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