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e Donor acquisition e Mid and Major Gifts

® Regular giving ® Brand, marketing
& communications

® Digital Fundraising
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Is inflation and
cost of living worries
impacting fundraising?

Digital taking a hot
seat into traditional
relationship areas

(2

Events - reaching new
levels of saturation?

Email appeals,

Individual Giving — back
to pre Covid levels & cash
growth occurring

6

GIWs, are we

are we really using doing as well as

email effectively

we think?



Is inflation and
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Donors are used to seeing these...
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MASSIVE RATE HIKE:
RBA lifts cash rate for
fourth month in a row
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Why today's interest rate rise could be particularly painful

The Drum / By David Tayler

The RBA's decision on how high to lift the cash rate will impact millions of Australians and have flow-on effects for the economy. But
it seems there's no official clarity on how well were actually placed to manage the change, writes David Taylor.
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Why today's interest rate rise could be particularly painful

The Drum / By David Tayler

The RBA's decision on how high to lift the cash rate will impact millions of Australians and have flow-on effects for the economy. But
it seems there's no official clarity on how well were actually placed to manage the change, writes David Taylor.

MASSIVE RATE HIKE:
RBA lifts cash rate for
fourth month in a row

What next for the property market?

If this bank’s forecasts prove accurate, we could see the “biggest fall in 50 years™.

THE AUSTRALIAN >
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Why today's interest rate rise could be particularly painful

The Drum / By David Tayler

MASSIVE RATE HIKE:

RBA lifts cash rate for
Brace yourselves for an fourth month in a row

economic 'hurricane,’ Jamie
Dimon says What next for the property market?

If this bank’s forecasts prove accurate, we could see the “biggest fall in 50 years™.

The RBA's decision on how high to lift the cash rate will impact millions of Australians and have flow-on effects for the economy. But
it seems there's no official clarity on how well were actually placed to manage the change, writes David Taylor.
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INTERE=T RATE=

How much rate rise will cost you

Tourhous ewer Australian homeowners have
been slugged with anather
super-sized rate rise meaning

P —— they will need to find hundreds
B

more to meet repayments.

Tive bengih sl res b

Why today's interest rate rise could be particularly painful ==

The Drum / By David Taylor - gﬂ
- B N
MASSIVE RATE HIKE:
RBA lifts cash rate for

fourth month in a row

The RBA's decision on how high to lift the cash rate will impact millions of Australians and have flow-on effects for the economy. But
it seems there's no official clarity on how well were actually placed to manage the change, writes David Taylor.

Brace yourselves for an
economic '‘hurricane,' Jamie

Dimon says What next for the property market?

If this bank’s forecasts prove accurate, we could see the “biggest fall in 50 years™.
1. La Monica, CNN Business

THE AUSTRALIAN >
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INTEREST RATES

Aussie power bills to soar from July 1 as

. . How much rate rise will cost you
regulator lifts prices

Josthons wmamet Australian homeowners have
been slugged with anather
super-sized rate rise meaning

r— - they will need to find hundreds
more to meet repayments.
Why today's interest rate rise could be particularly painful i

The Drum / By David Tayler

The RBA's decision on how high to lift the cash rate will impact millions of Australians and have flow-on effects for the economy. But
it seems there's no official clarity on how well were actually placed to manage the change, writes David Taylor.
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economic '‘hurricane,’ Jamie
Dimon says What next for the property market?

If this bank’s forecasts prove accurate, we could see the “biggest fall in 50 years™.

1. La Monica, CNN Business
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The Drum / By David Tayler

The RBA's decision on how high to lift the cash rate will impact millions of Australians and have flow-on effects for the economy. But
it seems there's no official clarity on how well were actually placed to manage the change, writes David Taylor.

MASSIVE RATE HIKE:
RBA lifts cash rate for
Brace yourselves for an fourth month in a row

economic '‘hurricane,’ Jamie
Dimon says What next for the property market?

If this bank’s forecasts prove accurate, we could see the “biggest fall in 50 years™.

THE AUSTRALIAN >

Inflation

Reserve Bank says it will do 'what is necessary' to tame inflation as it raises rates for fourth-
straight month

By business reporter Michael Janda

The Reserve Bank increases interest rates for the fourth month in & row, raising its cash rate target by half a percentage point,
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I NEWS

Russian troops have been
accused of castrating a Ukrainian
POW. It tells us a lot about their
army

2h ago

FORTUNE

'One miscalculation away from
nuclear annihilation': U.N. chief
warns of global conflict as
Ukraine war pushes nuclear risk...

7h ago




As well as these...

The Washington Post

Analysis | Putin's hubris in
Ukraine recalls Russia's
disastrous war with Japan

1 0INEWS

» Russian troops have been
accused of castrating a Ukrainian
POW. It tells us a lot about their

army
2h ago e 18h ago oo
FORTUNE BEAE NEWS

'One miscalculation away from
nuclear annihilation': U.N. chief
warns of global conflict as
Ukraine war pushes nuclear risk...

Ukraine war: First grain ship
leaves and the thoughts of rural
Russians

7h ago 10h ago




The Washington Post

Analysis | Putin's hubris in
Ukraine recalls Russia's
disastrous war with Japan

THE COONVERSATION

As Russia and Ukraine trade
blame for prisoner-of-war
deaths, what becomes of the

1 0INEWS

» Russian troops have been
accused of castrating a Ukrainian
POW. It tells us a lot about their

army Geneva Convention?
2h ago ) 18h ago 2h ago * Alexander Gillespie
FORTUNE BEAE NEWS sky 5

'One miscalculation away from

Ukraine war: First grain ship
nuclear annihilation': U.N. chief

Ukraine war: First grain ship
leaves and the thoughts of rural

leaves port city since Ukraine war

warns of global conflict as Russians began - as grain tycoon 'killed in
Ukraine war pushes nuclear risk... targeted missile strike on his ho...
7h ago 10h ago

23h ago




The lucky
country
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Important to remember

Gross Income
Gross income refereced to CPI
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STAGNATED
$200M
- . . . l :
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Evidence of impact?

@ Response Rate - 11% decrease
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Collective 2021 vs. 2022 Tax Results

@ Response Rate - 11% decrease

@ Average Gift - 18% increase
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Collective 2021 vs. 2022 Tax Results

@ Response Rate - 11% decrease

@ Average Gift - 18% increase

f@‘ Revenue = 9.5% increase




Evidence of impact?

Collective 2021 vs. 2022 Tax Results

@ Response Rate - 11% decrease

@ Average Gift - 18% increase

fét Revenue - 9.5% increase

A trend to watch.
No revenue decline as yet.



Evidence of impact?

Xmas 2022 vs. 2021

@ Average Gift — up by 3%



Evidence of impact?

Xmas 2022 vs. 2021

@ Average Gift — up by 3%
@ Donor volume - up by 3%




Evidence of impact?

Xmas 2022 vs. 2021

@ Average Gift — up by 3%
@ Donor volume - up by 3%

'@I Revenue - is up 11%




For donors we should remember
(1]

People feel
powerless




For donors we should remember
(1]

People feel
powerless

Giving is a way to
take some sense
of control
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People feel There's lots of Giving enables people
powerless bad news to affirm the world

e e they want to live in

Giving is a way to Giving
take some sense makes people
of control feel good
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For donors we should remember
(1] (3] (5

BUT

we need

tO GSk People feel There's lots of Giving enables people
P 9 peop
powerless bad news to affirm the world

e e they want to live in

AND

we need to stay
relevant in these
challenging times Giving is a way to Giving

take some sense makes people
of control feel good




As fundraisers we should remember

® Costs may increase
e Donors may give to less charities

® Acquisition may soften



As fundraisers we should remember

® Costs may increase

e Donors may give to less charities

® Acquisition may soften

® Philanthropy & corporate revenues may decrease

® Organisations who ceased acquisition or cut investment during
the Bushfires, GFC, Covid and other natural disasters were
impacted most negatively in the longer term.



As fundraisers we should remember

® Costs may increase

e Donors may give to less charities

® Acquisition may soften

® Philanthropy & corporate revenues may decrease

® Organisations who ceased acquisition or cut investment during
the Bushfires, GFC, Covid and other natural disasters were
impacted most negatively in the longer term.

e Keep Fundraising!






Whats the lirst mistake
businesses make?

ywwit.com/budgets

we live in FINANCIAL TIMES

TILTAIN




Events — reaching new
levels of saturation?
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Fundraising
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Fundraising
events in 2021




Events & Peer to Peer

Fundraising o
events in 2022 _— /o

increase year on year!

Fundraising
events in 2021
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in 2021 raising
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Events & Peer to Peer

98 Fundraising events ws)) $‘|6o"|05'872

in 2021 raising

250 Fundraising events q $1 82'476 '822

in 2022 raising

= 14% increase in revenue.
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Average of Average of

$163,373 $72, 990

split by 250 e
in 2021 2022
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10,000
Steps A Day
In May

#Steps2Savelives

@Lifeline

_.! V‘s

’ ‘ 5‘; ‘.‘: 7 - ' : .
romouon Aoy f‘ \ 4 A D AY

lOOSkips e =
"dochs’orGenes ‘ 10 DAYS

#skipforkids = JOIN THE FIGHT AGAINST
PROSTATE CANCER THIS AUGUST
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mep ats a »
I-thpv\au)

Braveheorts
bm"

"

| a Day in May
L and

63 SQUATS
IN MAY

#SquatsdSurvival
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£ 100 Sit-UpsaDayinNov.. Qe
Canteen Australia @
Admin 6d-&
How to register and get your FREE Welcome Pack ve ryo n e g ets

STEP 1: Tell us where to send it: https://bit.ly/
2XgHdYA

T irt!
STEP 2: Set up your fundraising page: https://bit ly/ a = s h I rt
3nvUVSX ]

50-60% Raise $0
yet still get a T-shirt
(or other merchandise)

At $20 per participant -
that can be quite costly.




This is distorting results
across all events

Cost per Conversion to Averages
acquisition fundraising raised

1 1




Cost of fundraising T



VIPs & Top Tier Groups

SHINING Flig/ts VIP BENEFITS:

Your very own Recognition A special McDonald's A glass of sparkling
Hoodie along the course queue jump to enjoy with a hot
breakfast

Special VIP VIP bib to wear Private tour of Ronald
badge on the night McDonald House with
other VIP's



VIPs & Top Tier VIP Groups

YOU'VE RAISED

Wi CaNncar

>4 1O~ SIGN UP DONATE
$3879.75 of your RIDE FOR RESEARCH
$4000 goal 2 e = o
@ HONOUR ROLL ! O « Y 1 SO iy :
) ¢ - » x i *
Share my page . T M ¥ x 3
httpsy/ 200.0r6.a0/fundraisers/ievintr 0000 il Q GEORGE PRINCF ] vourvERA==D

$4322.11 of your

R e gucppsnt ey deanins ety paps oy Tensec bty i amation ke hlesd

My level: $10000 goal

HARRY’S HEROES

MY PROCHESS
Your page: Share my page

https Y \ . f 9 ®in

MY PROGRESS

NATION 0 q
O © © Py ' V

o e Profile Made a Shared on Met Ride Recelved Invited Met Honour Roll  Surprise
e - - Plcture Self- Soclal Minimum  SDonations  aFriend  Fundralsing
Donation Goal

MY PROGRESS

0@ == nm =
o | B o 6COW
- g ) & =

° @ iuxi. s

Update

In
" . " " Made a Shared on Met Ride Received Invited Met Surprise
3 Profile Honour Roll
A resources getsupport my donations edit mypage my fitness activity self donation invite a friend i) Ly Soclat s 8 Donations o Eifend Fundralsing
© @ wil s = Donation Goal
Voutvm caisnd 505745

of your fundrasing woul

HONOUR ROLL BENEFITS

@@.@ o= o )

Limited edition Recognition at  Route section  Yournameup VIP massage Valet baggage 2x tickets to Free entry for

YOUR IMPACT

Oun(m mach cancam 220
000000

Q ey e aedleand'® Intights R WIB night ik A resources getsupport mydonations editmypage my fitness activity self donation invite a friend

ceremony you

G o8 ROLL - Y

FUNDRAISING PROGRESS DONATION STATS
g*"‘ e ‘ i@ MYTEAM @ A
Raised My target
iq o ©
P—— 4
o | —— ]
(5] Donations Avg. Donation Largest
So far, you've raised 97% of your fundraising goalt Received Amount Donation
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Event Info Fundraising Donate Log In 3223,114

RAISED

Let's end homelessness together.

SLEEP ROUGH

...S0 others don't have to

Raise vital funds & awareness to fight homelessness in Southern Tasmania

FRIDAY 26 MAY 2023 | PRINCES WHARF SHED NO.1 SALAMANCA

Hobart
City
Miss

Caring sir




Individual Giving -
Back to pre Covid levels &
cash growth occurring



For Marcus Blease

Direct mail.
The REAL
digital
disruptor...

Why direct mail is still the secret weapon
of successful marketers in the digital age.

E?;%g'

Malcolm Auld
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the access to 2 million
Prime.
make sure




Dear Prime Member,

We hope you're enjoying
pceic iIncluded wes
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Rongr Cash giving drove sector growth over recent years

Individual Gross Income urmnmsms
Individual gross income in 2021 was valued at $207.4M SlGHT
i
- $200M

$150M

$100M

$50M

$0

2012 2014 2018 2018 2020

[ Bequest ] Cash ] Regular Gift [} Community / Event [} In Mem / Celebration [Jj Other

Individual giving only




DD Strong recruitment of new single givers
- in past 2 years

Individual Giving Recruitment FUNDRAISING
Individual giving recruits accounted for 127.5K donors in 2021 e
Cash Regular Gift Community / Event
Ls" 60K 40K Lok
S:E 40K 30K r’/\/\///\ 30K
20K 20K

20K
0 10K 10K

0 Iahity SIUPEPL L b 0 L . sttt TSNP Uy SR SRS L 0 L S i e P

2012 2004 2016 2018 2020

L4
[

»
L]

In Mem / Celebration Other

2K 8K
5K

1K
2K

0 T 11 "“".hl-‘"""'“1----0 '"‘"‘"'i----o————#-——-t--"o---—v"‘.‘ e

2012 2014 2016 2018 2020 2012 2014 2016 2018 2020
— New ---- X-Sell

Individual giving recruits anly (excluding Emergency)




DD Uplift across many channels, with Direct Mail
- trending back up

Individual Cash Income

Individual cash income referenced to CPI
Direct Mail Phone Online

E $15.0M

$20.0M

$15.0M $1.0M $10.0M

| = Iillnll - wanilll
$0. $0.0 $0.0 ll.

2012 2014 2016 2018 2020

o

Relationship Other
$2.0M
%1.5M $20.0M
$1.0M
Wil il
o =Anlil o

2012 2074 2016 20718 2020 2012 2014 2016 2018 2020
Individual giving only
Excludes Emergency gifts




As fundraisers we should keep in mind

List swaps
Co-ops

Tepid Data
Cold Data

* Pop out premiums (not
freemiums, not standard)

e Sourced overseas cheaper
unit costs to drive ROI

e On-boarding for new
donors essential




R] Direct Mail Acq pack acquired 4,800+ new donors.

Donor
Republic

- ma— POSTACE
PeterMac  noi - ]

i b . Y 0 15050 AUSTHALIA

Your FREE Gifts Enclosed...

Garden Gloves
with floral pattern

Personalised labels

ROI 0.89

Peter Mac o e FEERI,
pemttos cmse meane Q,
Y S = 1l
<V01_Fersonalised_comma_p/ =]
P> please help fund critical cancer \d ‘ [rreeTrr—T Y
Y A

research <RM_happening in Vicloria> \ (o
and save more lives. ﬁ - Exeae Dvcht

eSS <— BRE
=~ D D=1

=D
| wared fo shere sone photss of wog Lify with ‘

o, Thank you o dobirq fhe time o vasd
dhout oy brave bifl el pearay - Aoy

WITH YOUR SUPPORT :
WE CAN TARGET MORE Lift #2

CHILDREN'S CANCERS

Lily Aé brochure

Response Mech

e

¥

Lift #3 — drawing from Lily
3x branded greeting cards with matching envelopes




Direct Mail Acq pack acquired 3,695 new donors.
Ron! ROI 1.03

. 8 RN o1 ]
i ;gﬁa ggoa | FOOD i I I | I
AT .
o T
NO ONE DESERVES
TO LIVE LIKE THIS.
FLL SUPPORT A FAMILY
LINES NATHY'S.
“Lory mayes uuuupwwy-rq-bunwulmq«nun»-s -u-l:-d-' "Ly mayualt 4 leep wrying sbect what 1 3 ngunqumukn-f
AL Mahy Jont e ) 1ing et @arrage, hex Basw a6a dec bawldunal Arimaraght Macky Nt oaw ) Sag bad SiTage, Mev base 26 Mo baebiuasl
Iﬂ LRI S S e NIM'III'!Q AR L, v e ADOREIE L ol Mg 1 D BRE
Plewse semd pone Wb 15 30 hat we cen expand oo sermives in Phoese sl poas wegert Ak e hat we cem expand oo servions e

l»‘-nwlf\l-whnmaluunmt [ ml—llip-ql‘:uunom bad

4pp letter 2pp RM Thank you card

A day In the ¥fe
ot 2 hungry mem
in reral Queensland
By Kathy

: ——— How your
DISTRIBUTING FOOD Queenslanders rely on dmh MM’

We mabe the reast of yoor '__“,Y » foodbank every ungle month

9.000 of them are chisdren hun" and

_;;:L “'& ' —;5» > ’; 3 Frceters Quemnians changes the lives

N f‘ - P \'\- or a1vs a4z of people
4= ST | M i s iy just like Kathy.
T P ) o i ~ g ta e’
'4\—k : > = 3\

e 7," N LM Rat lift
Tote bag, address labels and swing tag Emo lift

Case study story supplied by another member of the Foodbank federation




Tea Bag $0.72
Shopping List $0.38
Standard $0.27







Digital, making an entry into
traditional relationship areas




Digital & Major Donor
Acquisition

Can it work?
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Donor

Republic HARRY PERKINS INSTITUTE

OF MEDICAL RESEARCH

Attract
Major Donor
Prospects

SAFE HARBOUR

Harry Perkins Institute of Medical Re

o & ¢




gong 3 Creative Concepts Tested
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Harry Perkins Institute of
Medical Research e X

Sponcored
ponsored

Looking for that special something that'll take
your career to the next level? Send for your free
copy of How Generosity Fuels ..See more

- — i ‘
How giving back
can propel your
career forward
e . 3

Free 5-step guide

perkins.org.au
How Generosity Fuels Download
Success: Free Guide!




gong 3 Creative Concepts Tested
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w18
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0710 all = -

Harry Perkins Institute of
Medical Research e X

Sponcored
ponsored

Harry Perkins Institute of
Medical Research

We're looking for a very small group of
extraordinary people to help make an
exceptional contribution to public  ..See more

Looking for that special something that'll take
your career to the next level? Send for your free
copy of How Generosity Fuels ..See more

-

— 2 ‘
How giving back
can propel your
career forward

Visionaries
wanted.

Free 5-step guide

Is that
you?

FORM ON FACEBOOK
Fight disease and save Learn more

lives.

perkins.org.au
How Generosity Fuels Download
Success: Free Guide!
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3 Creative Concepts Teste
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Harry Perkins Institute of Harry Perkins Institute of Harry Perkins Institute of
Medical Research e X Medical Research Medical Research
Looking for that special something that'll take (]l We're looking for a very small group of Take the survey: Does WA do enough to
your career to the next level? Send for your free extraordinary people to help make an support up-and-coming medical researchers?
copy of How Generosity Fuels ..See more exceptional contribution to public  ..See more See more

-_ Taid
How giving back
can prope! your
career forward

Should medical
Visionaries ' research stay
» in WA?
e =)

Free 5-step guide

WL

o NG —

Take the survey

Is that
you?

perkins.org.au F9RM O_N FACEBOOK perkins.org.au
How Generosity Fuels Bowidoad ::’!::: disease and save Learn more Share your view. Take the
Success: Free Guide! > survey.

Learn more




Each with
customized
landing pages
& personalised
journeys

Welcome
visionary!

Thank you for your interes: In supporting WA'S up«
and-caming gensration of beeakthrough medical
resmarchen,

1'd like to contribute a visionary gift of [ Please contact us to discuss your vision ]
$5,000

Western Australia needs
more people like you.

Forward thinking and genercus pecoie. Fecple who care about our commun ty. People whe know that together we can
achiewe great things. People who believe in the power of madizal ressarch. In its pases to Impeave our 1ves, overcome
S swaso and konap fa il s 16gether

Poople whe beliove in Western Australia.

Vislonarles.




Results

Campaign generated 242 direct major donor leads
and 209 individuals asked for more information.




And....
$20,000 donation

made to the campaign




Digital working for
Gifts in Wills acquisition



The campaign in a sentence

A cancer free future.

Promote leaving a gift in will
to Cancer Council NSW via
social media to our target
audiences to either sow the
seed of the ideq, further their
consideration or continue to
affirm their decision.




=4 Cold audiences straight to GIWs

6 Cancer Council NSW @
noN3oTe 62} Cancer Council NSW &

You can help create a better future where

cancer doesn't teer femilies apart by / \ A future where cancer doesn't tear families
considering a gift to Cancer Council See more s
apart. Imagine that.

See more

Cancer Council NSW @ . TG G Count 411 &

Gifts in Wills give more families, more
moments together. Imagine That.
-See more
A future when
cancer doesn’t tear

fa

~ Gifts in Wills . - —
Guide Gifts in wills Gifts in
are life-savina  Learn more are life
FORM ON FACEBODK FORM ON FA.. FORM (
Get your FREE guide today  Learn more
A gift in your will can save..

Q0% 52

FORM ON FACEBQOX
Get your FREE guide
A gift in your wil can save

Comrpoeent

O0=

Commemt Lhare L Erre e
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Warm prospects already in the
funnel or CCN warm supporters

Cancer Council NSW &

Thanks to the kindness of our generous
suppaorters, researchers like Carolyn Nickson
and her team can focus on See more

Carolyn Nickson

Associete Professor
The Defindd Caetre

Policy and Evaluation
The Daffodil Center
Bl 8 - -~

CANCERCOUNCIL.COM AU

Our researcher has a | LEARN MORE
message for you ;

0=

Cancer Council NSW &

Diane’s family have been affected by cancer for
nearly 50 years. After the passing of her
youngest brother, Colin, Diane .See more

FORM ON FACEBDOK

A gift can keep families LEARN MORE
together

e Cancer Council NSW ©

Thanks to our incredible gifts in wills
supporters, no one in NSW has to go through
cancer alone. See more

Will they cut off

cancercouncil com.au
The power of a gift Learn more
Your legacy can change li...

Q0%

6 Cancer Councll NSW @ e X

Incredible! Thanks to the support of generous
people like you, our children and future
generations may no longer need to ..Sae more

Did you know...

we could eliminate cervical
cancer in the next 20 years?

cancercouncil.com.au
Your legacy is life-
changing

D0




Digital GIW Results

Cost per lead Hundreds Conversions
$15 to $40 to thousands of commencing
GIW prospects




Email marketing - are we
using it effectively?




Email journeys are underperforming
for many reasons

Multi wave EDM coms strategy
isn't strategically mapped
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isn't strategically mapped messaging and asks

Audiences aren't accurately — Poor landing page design
segmented/targeted, nor |\ (not optimised for mobile)

stewarded into an appeal ask

Often missing a strong and
single-minded proposition

Email is sometimes an after
thought to direct mail




R

=49 Email journeys are underperforming
for many reasons
jsn't strategically mapped @ messaging and asks

Poor landing page design
(not optimised for mobile)

Audiences aren't accurately
segmented/targeted, nor
stewarded into an appeal ask

Often missing a strong and Incremental test & learn
single-minded proposition optimisations aren't
being utilised

Email is sometimes an after
thought to direct mail




From : Qi

Sent: Saturday, July 17, 2021 9:32 AM
To AR - @ foodbanknsw.org.au)

Subject: my family is running low on their bills.
Hello,

I'm a high school student in grade 8 and my parents recently lost their jobs due to the restrictions of
covid 19.

As far as i heard, we couldn’t pay for enough groceries and they are running low of rent bills. We need
your help.

They don't know how long they are going to find another possible job but they are trying all their best
to earn the most money for our bills with any jobs but obviously it's difficult for them because of covid.

We're hoping to receive some food. Your charity will be a great help for my family these days.

Thank you for haliping Aussies doing it lough, Mo images? Click hare
Dear Kate,

| want to share: a heartbreaking measage that | received this week.

From

Zent: Saturday, July 17, 2021 9:52 AM

To S 0 5 feodbanknge arg,au]
Subject: ey fnmily is running low an thair bills,
Hallo,

¥m a high school student in grade & and my parents recently lost their jobs due to the restrictioss of
covid 19,

#is far a5 i heard, we couldn't pay for encugh groceries and they are running low of rent bills. We need
your halp.

They don't know how long they are going to find ancther pessible job but they are trying all their best
1 earn the most money for our bills with amy jobs but cbwviously it's difficult for them becsuse of covid.

Wa're hoping bo receive some food. Yaur charity will be & grest help for vy family these daya.

Unfortunately, this email isn't one of a kind,

Dver the past few weeks, the team have been inundated with emails and phone calls from
thousands of Aussies who are feeling the strain of the most recent lockdowns.

Kate, | want to extend my sincerest gratitude to you for the support you have shown
Foodbank during these truly challenging times.

Thanks to you, Foodbank will be able to get a hamper to the family of the year 8 student
who reached out to us. Because of you, this family and thousands of others are going to
bed tonight with full bellies, knawing that there are other Aussies looking out far them.

| am humbled by the kindness and compassion you have shown our community.

Thank you, Kate, for giving hope during this lockdown,

Kind reqards,

John Robertson
CEO
Foodbank NSW & ACT

P.S. If you would like to help even more families facing hunger this lockdown, please click
here

PRS. If you have been impacted by the recent lockdowns and need our help, please reply
to this email and we will get a hamper to you s soon as we can.

000E00e




Tips for best practice
email design

“ Minimal design elements -

* Unless the image is going to enhance some part of your
proposition (EG: by very clearly communicating a problem)
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Tips for best practice
email design

“ Minimal design elements -

* Unless the image is going to enhance some part of your
proposition (EG: by very clearly communicating a problem)

V Use both buttons and text links for your asks

“ Ensure your emails are scannable, using bolded text and links.

« Readability and clarity above all (definitely above
brand-heavy design)

« Ensure font size is easy to read on mobile.

“ Read email tests on your mobile device
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live their lives the way they want to.

e B SR\ NP, S E | S Ry 44 O S S S S

Will you please donate $** or if you can,
$* today to help train a guide dog puppy so
mor- New Zealanders can have a guide

doy -

Blind
\/ Low VisionNZ
B Guide Dogs
Visit Blind Ligs¥ision NZ websitei

g)llim t Blind Low Vision NZ

Follow us

O O0Y O




GIWs, are we doing
well enough?
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Growth in giving in Australia over last 10 years

® Bequest Income @ Bequests

Bequest Income
Bequests

S200M
- 1,500
S150M - :
1,000
S100M
500
S50M I
SOM : 0

by

2012 2014 2016 2018 2020
THE
Year BENCHMARKING

PROJECT




$16,000

514,000

$12,000

$10,000

$8,000

$6,000

54,000

$2,000

S0

2009

Take a look at your results

Revenue

$13,198 S

512,241

59,749

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

At the
of fundraising
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Number and average

69
162
155
1

129 132

$74

2011 2012 2013 2014 2015 2016 2017 2018 2019
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1% Nudging

Did you Know?

By leaving a gift of even 1% in your Will, after you’ve taken care of loved ones can help save lives

Leaving

evenl%

of your
estate can

make a huge
difference
tolost and
neglected
animals.

It's easy to
include a gift in
your Will to The

Lost Dogs’ Home.
Please discuss your
wishes with your
loved ones and then
ask your solicitor
to help you leave

agiftto The Lost
Dogs’ Home.

a3

THE
LOST DOGS
HOME.

www.dogshome.com
ABN 84 004 789 726

A gift in your will

-even 1%

afteryou've taken care of your loved
ones —can help create a future free

from cancer. Just imagine!

Did you
know?

By leaving a gift
of 1% in your Will...

+ You could support
aresearcherin
medicine and
save lives

» You could create
opportunities
for disadvantaged
students

 You could nurture
acareer in the arts

+ You could create
the foundation
for another
breakthrough
or innovation.

No matter the
size, your gift
will help change
future lives.

Stronger

THE UNIVERSITY OF




“Adogis the
only thing
on earth that
loves you
more than
they love

themselves.”

x“bq

Bookmarks

Leaving

evenl1l%

of your
estate can

make a huge
difference
tolost and
neglected
animals.

It's easy to
include a gift in
your Will to The

Lost Dogs’ Home.
Please discuss your
wishes with your
loved ones and then
ask your solicitor
to help you leave

agiftto The Lost
Dogs’' Home.

/B

THE
LOST DOGS
HOME.

www.dogshome.com
ABN 84 004 789 726

b y
-

Your 1% legacy will breathe life. //w2y¢.

Lifeline

Crisis Support. Suicide Prevention.

Imag ine
with all your
mind, believe
with all
your heart,
achieve with
your might.

Make your
mark for
the future

With the support

of people like you...

Just imagine
the world you
could create.

Did you
know?

By leaving a gift

of 1% in your Will...

* You could support
aresearcherin
medicine and
save lives

* You could create
opportunities
for disadvantaged
students

* You could nurture
a career in the arts

* You could create
the foundation
for another
breakthrough
or innovation.

No matter the
size, your gift
will help change
future lives.

THE UNIVERSITY OF

SYDNEY

*



ewsletters / GIW Newsletters

Cancer
Council
NSW

THE CIRCLE

Daffodil Circle Newsletter

Gifts in wills are
helping bring us all
so much closer to

a cancer free future.

Top tips P A gift that keeps on giving

from Julie

Tempted to pat that gorgeous guide
dog? Who wouldn't be? But if they're
wearing their harness, it is important
not to touch them.

They're working and distracting them
can be dangerous for the dog and
their handler and could interfere with
them getting safely to where they're
going. They might be stopped at
the lights waiting to cross, but that's
important work and the dog needs
to be able to concentrate.

Julie Woods, Blind Foundation
ambassador known as ‘That
Blind Woman!

0.9 c0c0c 00 00

Blind Foundation to become Blind and Low Vision NZ @®

The Blind Foundation will soon

be changing its name to

Blind and Low Vision NZ.

Did you know you don't have
to be completely blind to
receive services and support
from the Blind Foundation?
Many Kiwis who would benefit from
our services don't know that. That’s

why we will be changing our name
to Blind and Low Vision NZ

As New Zealand's population ages

Sometimes, you're so grateful you just
want to give something back. That's
how itis for John, who after losing
some of his vision, has included a gift
to the Blind Foundation in his will.

“I decided to give to the Blind Foundation
knowing how they help so many people
and need donations to survive

In the 1980, retired Associate Professor
of Chemistry John lost much of the
sight in his left eye as a result of leaking
capillaries.

Although the leaks were sealed with
laser treatment, John still has a blind
spot in the centre of his vision

“I cannot read or see faces with that
eye," he says, although he does have
peripheral vision. Since then he's
also developed cataracts in his good
eye, which, thankfully, have been
successfully treated.

“I was scared that if | lost my sight in my
right eye too, | wouldn't be able to read.
Losing my vision made me realise that
anything could happen in the future.
That is why | chose to support the
Blind Foundation,” says John.

If you'd like more information or a
confidential chat about including the
Blind Foundation in your will too,
please contact Tim Pannabecker on
0800 366 283, or you may prefer to email
tpannabecker@blindfoundation.org.nz
and he can call you at your convenience.

The Blind Foundation is grateful to
John for generously including a gift
to the Blind Foundation in his Will.

#0000 2000000 000 0009

more and more Kiwis are losing some
of their vision. But many of them don't
realise that the Blind Foundation

is here for them too. Our research
has shown that we're currently only
reaching about 40% of people who
would benefit from our services and
support, because many people with
low vision don't realise we are here
for them too.

Three quarters of the people who
use our services are not blind but do
have low vision. And some people
with quite low vision simply don't
think of themselves as blind.

Blind Foundation « Private Bag 99910, Newmarket, Auckland 1149

0800 366 283 org.nz «

org.nz

That's why we have decided to
change our name. Soon we will be
known as ‘Blind and Low Vision NZ!
We are keeping our legal name of
Royal New Zealand Foundation of the
Blind, but we hope that the new name
will let people with low vision know
that we are here for them too.

As New Zealand's main provider

of vision rehabilitation, we believe
we have a responsibility to do the best
possible job of letting those who may
benefit from our services know that
support is available to them.

n Stay in touch with us at

org.

A fegacy for the future

Smu\,y (Ve come 4o appreciate what i Means fo

l0se wour euesight- U’'m B4 now, and Ve lost all Sigict
in My fight eae and hatf the euesight in My left:
The older | 3&, Hhe More | Value My iNAegendence

= My freedom - ana UM sure others must £eet the
Same. | would hate fo lose y ana s important to me

1o help others keep theics.

Now that U'm older, s nadural
to Haink. about the future ana
how | want to leave ﬂ\mﬁs

when | 90-

The one 4hing that's gven me
the 3r<«h.c+ Joy in My e is
6‘:4./!!\6, S0 to be able to help

future Scr\cr«ﬁo/\s after

'm apie, is important.

- Nola

Nola’s legacy, and others like her,
will change the future for people
who are blind or have low vision.

If you're thinking about the future and how you can truly make a
difference, one of the best ways to have an impact is to consider a

special gift in your Will. If you'd like to find out more about including

Vision Australia in your Will, please contact us on 02 9334 3371.

Stronger



Tick boxes

FATIMA AND MORE FAMILIES

ACCESS LIFE-SAVING WATER.

1 I PLEASE ACCEPT MY GIFT OF:

(] $<Ask 1>,can provide seeds and gardening tools to enable families to
grow their own nutritious food and stay healthy.

$<Ask 2>, can help women learning income-generating skills so they can
provide for their families without relying on farming.

$<Ask 3, can help provide women with the knowledge and confidence to fight
for their rights to clean water.

Or an incredibly generous and exceptional gift of <$Ask4> can help install
a solar panel irrigation system for <a community/XX communities>.

| MY CHOICE OF: §

z I PAYMENT DETAILS: <Appeal Code> <Con ID>

Please charge my:

D Visa D MasterCard D Amex

e ] OO0 0000 0000
Expiry date GD’DD Cardnolder name Signature

(") orR I enclose m

fam Australia.

(") Please send me information about how to include Oxfam in my Will.
Yes, | have included Oxfam in my Will.

3 I PLEASE CHECK YOUR DETAILS ARE CORRECT:

<Mailing Name>

<Company> Email: <email address>

shadil> Mobile: <mobile number>
<Addr2>

<Addr3> Home/Work: <home/work phone»
<Addr4>

<Suburb> <State> <Post Code>

PLEASE RETURN THIS FORM IN THE REPLY PAID ENVELOPE
PROVIDED YOU CAN ALSO CALL US ON 1800 088 110 OXFAM
OR MAKE A DONATION VIA OXFAM.ORG.AU/SWEET-WATER Au

Yes! | want to see these exciting new discoveries
make their way to clinical trials.

1. Here is my gift of:

-~

[[] <Ask1> can help our ] <Ask2> can help research
researchers grow more cancer teams like A/Prof Hawkins’
cells in the lab for further test different combinations
testing. of anti-cancer agents.

[J<Ask3> can help take SMAC
mimetics to clinical trial, to
develop more effective
treatments for people like Kelly.
[_| My choice of $ (please specify amount).

Gifts $2 and over are tax-duductible.

Barcode

<Supporter 1D / Source Code / Trigger>

2.1'd like to make my gift by:

Please find enclosed my ch

que (payable to Cancer Council Victoria).

Please debit my Visa MasterCard ~ Amex  Diners
Credit card Expiry
number Date =
Name on card Signature
Or alternatively you can donate online via BPAY® - R Biller Code: 225581
(you will not need to return this form to Cancer Council Victoria) Ref: <XXXXXXXXXXXXXXX>

3. Do we have your details correct? If not, please make changes below:

<Supporter ID>/<Source Code> Home Phone: <HomePhone>

<Salutation> <Firstname> <Lastname> Mobile: <MobilePhone>

<Address Line 1> Email: <EmailAddress>

<Address Line 2> Date of Birth  <DOB> K_ fhake sure fo update
<Citu Sk

v emaif address so
we can send you a special
thank you message.

[_] Please send me information about leaving a bequest to Cancer Council Victoria in my Will
[_] 1 have already included a bequest to Cancer Council Victoria in my Will

<LetterSalutatio ways to make your gift:

B Return this form in the reply paid envelope provided
%@ CallSupporter Care on 1300 65 65 85

2 Donate online www.cancervic.org.au/xoxxxxxxx

Cancer
Council

To manage how you would like to hear from us,
please call us on 1300 65 65 85.



Funding Statements that Promote GIWs

Introduce a funding statement on everything that leaves the organisation.
Examples

Did You Know?

* 1in 3 of our research grants are funded from Gifts in Wills

e 1in5 of our student scholarships are funded from Gifts in Wills

 1inevery 3 dog or cats rehomed by XXX was made possible thanks to Gifts in Wills

Stlfngﬁr



Anniversary Mailings

St?ngﬁr



Great GIW Websites

QIS i wins

Hi+ 1 Leona Walsh. Legacles Mamager here a Cork Simon, We are
blessed trat ur SUPROTIETS have srriched our communty, with their
goneraus gits What we've acheved with the amasing upport of our
donars. fepresents our comyTiy at £ very DSt

Phease get In touch # you would [ike more iviermacon about Iaving &
110 your wil 10 Cork Simon Aest assured that you are under 1
oblgation and your istertions can change at sny ime.

PHONE: 021 4529 418

EMAIL: Loona Waish

11 you are consdering teavng Cork Smon 3 gt in your Wil thank
Jou An Increasing numeer of our donars are chovng 19
remensbes Cork Siman n their WIE - shaping & biighaer future and
COMBNUNG 19 Care for peoge wha are Nameless I our commundy,
ovn Any gt large.

your legacy 18 2 very perseral mattar. Of course, you
want 1 thirk of yous farsiy and loved cres first. But you can aisa
Arcwe

o w e
would be trudy hanaured 1o be part of your legacy.

Itis very easy to leave Cork Simon a gift in your Will
You will simply need the following information for your solicitor:
Cork Simon, St Nicholas House, Cove Street, Cork, T12 DEHS.

Charity number: CHY9155.
Registered Charity Number: 20022914,

The most usual gifts are:

1, A surm of maney, be ary y thet suks yout

2 A percantage of the vk of your estate - 975 & formaty called 2 residuary gIft. it Gan be from 1%t
100% of your estate - whatever SUES your own drcumstances. At 1% would be a fabulous %t
people who are howeless here in Cark.

formation, pi " 2w ariors
ComAdural SCiSION, OF el Lwona. Hest ASSured LSl 70U 31¢ UNdeY 70 OBIAGN 300 FOUY ITkeRiors
can change at any time.

Thank you for considering supporting Cork Simon with a gift in
your Will.

Pieasa take 3 moment to watch thes short video of George, 3 3 supporter of curs wes ha ieft 3 gt to Cork
Senom In s WL

ooocco [EEN

Aboutws  Whatwsdo  Ourimpact  Supportws

SFaces  Publications and reperts.

Related
Haw we can get mere for yeusr donasen
Tas i G

Corporatn sspport

Most read

Sponsor a Room

458 Weum Sprrmcr you wi be helsing o
v T, You g & mectAl g, 4t
RO pi (o fKr. 8 910w epvecre
B e
. STV ot g5 W ot and
Ty 5 e 1E) Fudeperient vy
Beteang 1 pogee.

Christmas Cards

Dur Cort Shmen Crvisras Cands ave sew
valatse i ks (€ 17 cores Smring o
ot Reive desiges. Croe pour Cancs 1oy
104k 518 s P o 4 ity O e
for posorg,

Gifts in wills

¥ o0 brvaw Cork, s b 1 e i 4
g commnry, T serse of deb g
V0 foebrg of comurniy wes bece before 41
B 250wl b Pt g ey 1. An
TN b of out kv
eroating 19 remaTiee Cork Simon i the
WL~ S weighior frkre ans
corvinung t care 2 gecyi wve ar
bersebess it tas commmnty

Donate

T g proc of the dfiecence you can
b wher) o a4t (ork Seven. Soaie
il i sErmaore ho it Seeping rough
Lefore weter armees’™

Stronger



Baby Boomers to pass on $224b a year by 2050

Aleks Vickovich

Wealth editor

Dec7,2021 - 12.15am

[] save

#» Share

Baby Boomers will pass on an estimated $224 billion each year in
inheritances by 2050 as record housing and super wealth, and fewer heirs,
create a $3.5 trillion bonanza for younger generations, including the poorest
Australians.

In the first-ever official study of wealth transfers in Australia, the
Productivity Commission has projected a fourfold increase in the value of
inheritances over the next 30 years.

Intergenerational wealth transfers by recipient age bracket (% of total)
M Gifts ™ Inheritance 50

40

30
20

II 10

15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70-74 75-79
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B Baby Boomers to pass on $224b a year by 2050

Baby Boomers will pass 24 billion each year in

‘ inheritances by 27 wealth, and fewer heirs,

w createa $3.5t including the poorest
-

W

) Australians
/[ ' ‘ "g'}\
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Marcus Blease Andrew Sabatino
mblease@donorrepublic.com.au asabatino@donorrepublic.com.au







	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 24
	Slide 26
	Slide 28
	Slide 29
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77
	Slide 80
	Slide 82
	Slide 83
	Slide 84
	Slide 85
	Slide 86
	Slide 87
	Slide 88
	Slide 89
	Slide 90
	Slide 91
	Slide 92
	Slide 93
	Slide 94
	Slide 96
	Slide 97
	Slide 98
	Slide 99
	Slide 100
	Slide 101
	Slide 102
	Slide 103
	Slide 104
	Slide 111
	Slide 112
	Slide 113
	Slide 114
	Slide 115
	Slide 116
	Slide 117
	Slide 118
	Slide 134
	Slide 135
	Slide 136
	Slide 137
	Slide 140
	Slide 144
	Slide 145
	Slide 146
	Slide 147
	Slide 148
	Slide 149
	Slide 150
	Slide 151
	Slide 152
	Slide 153
	Slide 154
	Slide 155
	Slide 156
	Slide 157

