How to create a concept to
connect, inspire and convert.
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Event phases

Phase 1: Creating the concept Phase 3: Launching to the market
* Name  Public launch

 Tagline and messaging * Acquisition activity

* Event type e Comms and journeys

e Activity (and target) e Stewardship

 Timing and length
* Forecasting

Phase 2: Bringing it to life

* |dentity
* Strategy
* Creative

e Website and assets




Intent

To have the mind, attention, or will concentrated on
something or some end or purpose.

If you have intent, you have a motive or purpose.




Name (and tagline)

PRI ONE FOOT  Pewmember
AR FORWARD SETEMBER

T H E M AY 5 0 K the walk for mental health Remember those we've lost, and stand
N ‘ with those who are fighting to survive.

RUN OR WALK 50KM IN MAY AND
RAISE FUNDS TO LEAVE MS
WHERE IT BELONGS, BEHIND US.
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Bring it to life
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Leverage your assets

 Stats, facts and figures

e Dollar handles

* Mission and brand identity

* Market / fundraising trends

e Key days and dates

 Community, audience and ambassadors
* Organisation size

* Physical location

* People
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STEP UP TO RESTORE SIGHT




FRED'S #%

The Fred Hollows Find a friend n = LOGIN
@&’ Foundation

STEP UP TO RESTORE SIGHT

How It Works Log KMs About Fred Fundraise Resources Rewards Leaderboards DONATE

( $1,783,225 71,329 1,320
RAISED TO CONTINUE DEOPLE WILL HAVE DEOPLE ARE STEPPING

FRED’S WORK THEIR SIGHT RESTORED UP THIS AUGUST

It doesn’t matter if | died tomorrow, |
know you and all those people who

believe in what | believe in, will carry on.




RAISED 3500

T0 RESTORE SIGHT T0 20 PEOPLE

My Achievements

. :
RAISED $25 RAISED $125

T0 RESTORE SIGHT TO 1 PERSON! TO RESTORE SIGHT TD 5 PEOPLE

\”‘ ‘
STEP UP
FOR FRED 0 nrsBoAngEPr 1§123nsom

RAISED $250

TO RESTORE SIGHT TD 10 PEOPLE
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FRED'S #%
BIG RUN

RAISED $25

T0 RESTORE SIGHT TO 1 PERSON!

FRED'S 2%

" BIG RUN

STEP UP TO RESTORE SIGHT nm;x

P UP TO RESTORE SIGHT

STEP UP TO RESTORE S

YOU'VE REST(
THREE vou've res ‘ﬁi"e’ﬁw

STEP UP TO RESTORE SIGHT

FIVE PI YOU'VE RESTORED SIGHT

AND CHANGED LIVES!
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86K FOR
A CURE
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A CURE Howitworks  Resources HowtologKMs Impact Dedication Wall Leaderboards  FAQs

Register Now

How it works

1. Register 2. Share 3. Conquer
Commit to walk or run 86km this March for the 86 Share your challenge and raise funds to support Track your kilometres and conquer 86km
kids who are diagnosed with cancer each month in research and help find a cure for childhood cancer. throughout March to show kids with cancer that

Australia. they're not alone.







86K FOR
A CURE

$430,920 $1,378,872 +320%

2093 2224 20%

67% $573

fundraising average
activation rate amount raised




Find a friend

86K FOR =

Chidrens
Cancer
S A CURE How it works  Resources HowtologKMs  Impact  Dedication Wall  Leaderboards FAQs

Conquer 86km for
kids with cancer

Walk or run 86km this March for the 86 kids diagnosed

with cancer every mor
Why take part?
Cancer devastatingly kills more children in Australia than any other
disease.
- By joining 86K for a Cure, you are supporting the 86 children who are

diagnosed with cancer each month.

Like you, we believe that a life should be long. That every child should
get the chance to plan exciting futures, chase their dreams, and fulfil
their potential.

Children’s Cancer Institute exists solely to put an end to childhood
cancer through medical research, so that not only they survive, but their
hopes and dreams do too.

This March, every kilometre you conquer will be dedicated to funding
critical research to help find a cure and better treatments for the 86
1. Regl st children diagnosed with cancer each month, and ultimately, save lives.

Commit to walk or run 86km thi
kids who are diagnosed with car
Australia.




Fundraising Levels

By raising $86, you're helping us find a
cure for childhood cancer and create
safer, more effective treatments.

Children’'s Cancer Institute

Go Kristen!

CONGRATULATIONS on kicking off your 86km challenge!

Every kilometre you conquer will be dedicated to the 86 children who will be
diagnosed with cancer this month. @ g/slﬁzvﬂ';'&?é
D
CANCER,




The real heroes

’'m ;feppig
up for kids

with cancer.

Support my challenge!




Acquisition

Children's Cancer Institute
* Sponsored (demo) - @

Children s Cancer Instute o Are you ready for your new year fitness challenge? X
vt Run or walk 86KM this March and raise vital funds for research to find a cure for children's cancer.

Taking part in 86K for a Cure will not only make a difference to those in need: it will be good for

mu« BAKNM 10( the 246 chilcren O'Wﬂ you too - giving your health and wellbeing an extra boost.
with cCoOncer ey month Entry is FREE. Register now.

Jown us thes March and get It for a great couse

. CONQUER
Entry is feee. what are you wanting for? 86KM Fo :
KIDS WIT
WALK 86KM FOR CANCER
KIDS WITH CANCER

86K FOR
A CURE

8“ FOR CCIA.ORG.AU
A Cws Get fit and help cure childhood cancer. Learn more
Challenge yourself this March. FREE ENTRY!




Organisations

Individuals Teams Organisations

Raised
l Children's Cancer Instltute

$25,974
|
ALM

Raised

Brickworks
$13,775

e $6,368
'Msﬁ’ Steadfast ;m:;'{; =
ch:) Aud ;mi_! 1
VNECtﬂI’ Nectar Mortgages Raised

$5,656




Gamification and levels

RAISED 5240
HOPE LEVEL 3y

-
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-

RAISED $750

BRAVERY LEVEL
h d

R
ST

by

RAISED $500
- COURAGE LEVEL

AISED 51,000
RENGTH LEVEL |

=

" RASEDSEE
| SOLIDARITY LEVEL

RAISED $86
SOLIDARITY LEVEL

By ratsing $86, you're helping us find a
cure for childhood cancer and create
safer, more effective treatments.

Plus, you'll receive your
FREE t-shirt.

RAISED $240
HOPE LEVEL
5240 to provide DA sequencing to

Identify leukasmia markers in 2 children
who are Iving with cancer.

RAISED $500
COURAGE LEVEL
3500 to provide & months of antibodies
o detect abnormal proteins driving

cancer growth to potentially identify
more effective treatment(s) for a child

RAISED 3750
BRAVERY LEVEL
$750 to provide a ‘gene expression
amay” test, to monittor how childrean's
genes drive cancer growth and test
potential treatments.

RAISED $1000
STRENGTH LEVEL

$1000 to prowide a whole
transcriptome which will detect
changes In the structure, function and

expression of a child's genes.



Resources

SUPPORT
MY WALK

FOR KIDS

WITH CANCER

86K FOR
A CURE

I'M WALKING

FOR MY

DAUGHTER

ol (s
A CURE

SUPPORT MY
S6KM WALK

FOR KIDS

WITH CANCER

I'M WALKING

FOR MY

SON

BeK FOR
A CURE

I’'M CONQUERING

86KM FOR

KIDS WITH
CANCER

86K FOR
& , A CURE

'M WALKING

FOR MY
SISTER

ol [z
A CURE

SUPPORT MY
86KM CHALLENGE

FOR KIDS
WITH CANCER

L ‘ 86K FOR
A CURE

I’'M WALKING

FOR MY

BROTHER

ol (x5
A CURE
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lastic Leutcaemia last year, 2

Charlotte Baxter
¢ M-

Hey guys!,
I'm Charlotte and I'm frcm Perth. | don't personally kn

ne affected by cancer but | still

want to participate this march as | think this is a great initiative and opportunity tc get people
raising awareness for such an important cause through fitness!

r 2020 _. See more




So...

Will YOU join us and conquer
86km for kids with cancer?

It starts next week.




Questions?
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