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23% of Australians have considered
leaving a Will. Of these 3% and 13% of
Australians will “definitely” or
“probably” leave a gift in Will
respectively.

-

A potential of 2.6m Australians

More Strategic Public Survey Nov 22 n=1,031
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If 5% were converted to confirmed
bequestors it would equate to an
estimated 12BN in gifts
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Charities are on average
stewarding 1k confirmed and over
2k intenders/considerers.
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14% growth in pipeline size over
last b years, driven by ‘More
Information’ category.

Include a Charity benchmark 2022
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Let's convert the
average pipeline

considerers: 3%
iIntenders: 7%.

$7.5m

Include a Charity benchmark 2022
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Medium ($5-10m)

Large ($10-20m)

Large ($20-50m)

X.Large ($50+m)

Known GiWs

Known CRM

Small ($5m under)

Size

Include a Charity benchmark 2022
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Our considerers are:

@ »Single
* No children

 University degree
* Permanent employee
*Live in the city

{ Demographics ]

More Strategic Public Survey Nov 22 n=1,031
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{ Attitudes ]

Together, unlimited.

More optimistic about the economy, their financial
situation & reflected in their generosity:

Strongly agree that they are better off than they
expected

Don't feel they have to think much about what they
spend

Strongly agree that they are actively trying to save
money

Likely to give a little more to charity this year and a few
more charities

More likely to talk to about their charitable giving to
parents, siblings and friends (Spouse/Partner has equall
distribution for all)

More likely to say their trust in charity has increased a

little
CONFERENCE



Engagement

Together, unlimited.

Higher engagement in past 3 months:

A phone conversation with a charity representative
Attended a charity event

Completing charity survey

Received info about GiWs

Purchased charity merchandise

Read a newsletter [ annual report

Higher digital engagement in past 3 months:

Visited charity website

Seen charity advert on social media
Clicked a charity advert

Seen & Signed online petition

Raised funds using an online fundraising page (for example a fun run)

|
FIA I! CONFERENCE

Watched a charity video (multiple times)

Liked a charity post and shared a charity post
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Considering

Average LTV: $7.7k
Median LTV: $2k
Last 12mths $1,183
35% cash [ 23% RG
74yrs
NPS:74

N\ Average LTV: $5.0k N

Median LTV: $1.9k
Last 12mths $750
30% cash [ 32% RG
71yrs

/ \ NPS:75 / K

61% emailable
Open: 95% [ 49%

Clicked: 70% [ 8%

Together, unlimited.

Average LTV: $2.2k
Median LTV: $670
Last 12mths $425
35% cash/ 20% RG

69yrs
NPS:64

72% emailable
Open: 88% [ 37%
Clicked: 62% [ 5%

More Strategic Supporter View 2022

60% emailable
Open: 86% [ 30%
Clicked: 47% [ 2.7%
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More Strategic Benchmarks
by engagement
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MARY maybe!

“We don’t want this horrible
disease for our future
generations, but nothing will
happen without more research
and that of course takes
money.”

DEMOGRAPHICS
* 69
» Married 35 years
» Postgraduate degree
* Retired accountant
« Empty nester with family close by and 2 x grandkids
* Portsea

NUDGES

Authority: She responds to seeing researchers
and Todd as the CEO talking about the
advancements made in research. Mental
Accounting: She has been consistently giving to
Cancer Council Vic but if she allocates a gift in
Will she’s likely to change her Xmas and Tax gifts
Pre-commitment: She has expressed her interest
in leaving a gift in Will and is open to
communications to continue this discussion

OPPORTUNITY

To give Mary the support and information
required to include a gift in Will along a timeline
that matches his expectation and engagement
with Cancer Council Vic

PAIN POINTS

Their appeal engagement doesn’t match the
‘understood’ experience

CHARITY ENGAGEMENT

Has given more than $5,000 during her lifetime
and gave a $250 gift at tax and Xmas this year.
She is thinking about leaving a gift in her Will and
reducing the frequency of gifts.

CAUSE ENGAGEMENT

Father died with prostate cancer. He had a good life,
but even so, she felt that his father really suffered in
the latter part of his life. She’s worried about this ever
happening to another family member

EXPERIENCE

“I love the work that Cancer Council does, and |
will keep supporting them. The more invested in
research the better”

She knows she is just one of many donors and is
happy to just do her part. Is a promoter of the
organisation and holds CCV in high regard.

MEMORABLE EXPERIENCE

Personal conversation where they feel understood

COMMUNICATIONS

Email Mobile Landline

0@




Welcome
to the

Daffodil
Circle

Certificate of Appreciation

Thank you for the care and
compassion you have shown to future
generations o f Victorians

Daffodil Circle Member

Personalised Contact
as per preference of
Donor

Phone calls
Visits

Email

SMS

Invitations to Lab
Tours

Nil

Examples - Retention Journey

2022 Impact Happy Birthday
Report. |

e, Cancer
camcervic.orgm Council

Season’s #
Greetings _



Lead Qualifier: Cold giW Considering and Intending Supporters

Week 4 Week 7 Week 11
4 N\ N\ [ N\ [ )
Meet Mel ‘W
° g'
Plain Text gIMESSR ot Testimonial
Happy Digital copy *

Holidays

eDM
Highly

personalised
with video
from Mel.

M-

' for

safekeeping.

M-

Together, unlimited.

Jenny’s story
and video.

™M

Week 14

your
interests?

M

4 )

Mini Survey
What are
Help us get to

know you
better!

™M

March

4 )

2023
» Supporter
Survey

» TM Calling

M

( )

\__ O /
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Lead Qualifier: New giW Considering and Intending Supporters

Week 2 Week 6 Week 7 Week 11 Rolling 2 per year
Meet Mel Mini Survey Impact eDM 4 - ) e
giw Booklet leg rT/Iext What are g ‘iP e Research
. © _your Stories from Event/ Fact
Physical and Highly interests? /bl Engagement Personal Sheets
digital copy. lised Hel tt news/blog hone calll
personalise elp us get to Score P
. . section on
with video know you : \_ ) from RM
website.
from Mel. better!
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Example Emails

Cancer
Council

Dear friend,

Thank you again for considering leaving a gift in your own Wil to Gancer Council Victoria.
Gifts in Wills is a wonderful way of continuing your support long into the future and we are
very grateful to have been considered.

One of my favourite parts of my role at Cancer Council Victoria s getting to know our
supporters better. So, | wanted to take the time to reach out and introduce myself to you!

My name is Melanie Coles but you can call me Mel. | work in the gifts in Wills team here at
Cancer Council Victoria, and have been here for just under 6 years now.

| LOVE working in gifts in Wills and with our amazing gift in Wills supporters. It's such an
incredibly inspiring and exciting place to work and I love seeing the difference that a gift in
a Will can make and the change it helps contribute to.

To help you get to know me a little better, I've recorded a quick video to introduce myself
and to share the vision | have for a cancer free future: hitps//www.youtube.com/watch?
pGOYECai3fa

As one of our generous supporters, | know that you share this vision and are just as
passionate about eliminating and treating cancers, and supporting those who live with
cancer. So on behalf of all of us, | want to say thank you for your support. Because every
dollar you leave in your Will brings us closer to a cancer free future.

Until next time,

Melanie Cales
Gift in Will Lead

Cancer Council Victoria
615 St Kilda Road,
Melbourne VIC 3004

If you or someone you know is affected by cancer, please call our experienced and
compassionate cancer nurses on 13 11 20 for information or support.

Together, unlimited.

Cancer
Council

Dear friend.

Did you know that over 50% of all research and support oftered to people affected by
cancer in Victoria in 2021 was made possible by compassionate Victorians who included a
it in their Will 1o Gancer Council Victoria?

Imagine what could happen It every Victorian left even a small gift in their Will to
‘support cancer research, prevention, and support.

You previously received a copy of our Gift in Wills Guide, which details everything you
need 1o know about leaving a gift to Cancer Council Victoria in your WILL Ive attached a
copy 1o this emal as well in case you noed i

Thank you again for taking the time to consider the powertul impact you could have on the
future of cancer, theough a gift in your Wil

We are here to help if you have any questions or need further information or assistance. If
there is anything you'd like 1o discuss you can contact our team directly on 03 9514 6828
or email giftsinwills @cancervic.org.au

Best wishes,

Melanie Coles
Gifts in Wills Lead

Cancer Council Victoria
T: 039514 6159
E: Melanie.Coles

cancervic.org.au

P.S. If you or someone you know Is affected by cancer, please call our experienced and
compassionate cancer nurses on 13 11 20 for information or support.

It you have s

or call 1300 65 65 85.

of your. ppor Cour

Together we
can shape a

brighter future.

Twagine
a

Dear Friend,

Did you know that one in two Austraians will b given a cancer diagnosis in their fetime?
That means every year, many Victorians, ust Sk you 8nd |, &7e having 10 deal with either
thoir awn or a loved one's cancer diagnosis. For some, cancer affacts thee ives more
than once.

This wes the case for Jeany Canter, 8 passionate, Getermined woman who tragically lost
her husband, Errol, 1o Hodgkin fymphoma in the 1990, just 0ne week afler his 50th

btnday. Then in 2016, she lost her second partnar, Dick, 10 prostate cancer.

Losing wo loved ones 1o cancer, Jenny made an emportant decision 1 he'p others figting
1 tne Gsaase. Watch the video below 10 hear Jenny's story.

Leaving a gift i her VAl is an Incredibly compassionate way for Janny 1o make a
iferance in the lives of others aflected by cancer. In 2021, 54% of the cancer spport
servions oflaradt by Cancer Councl Victoria and 51% of the research that took place was
thanks 10 g#1s leftin Wil

You might be surprised by the varied ways a gift ke this can positively impact those
atfected by cancer, Gifts In Wils help fund:

* Life-saving research into the prevention, treatment, and cure for cancer.

+ 0ur 13 11 20 Cancer Information and Support line, manned by oncology nurses
y cancer, and thelr
day chaienges of a cancer diagnosis.

« Education and support programs like SunSmart, LiveLighter and QUIT, that help
people reduce their risk of cancer.

By Inciuding a charitable it in hee Wi, Jenny is giing housands of Austraians hope for
& cancer-dree fture. And you can 100, I you have any Questions of there & anything you'd
ke 10 dscuss you can contact oue team directy on (03) 9514 6828 or

‘emall gitsiowits @Cancervic.org.au

Kind regards,

Melanie Coles

Gifts in Wills Lead

ncor Council Victoria

T.03 9514 6159

E: Melanie.Coles@cancervic.org.au

M you or somecne you know s affected by cancer, please call our exparienced and
compassionate cancer nurses on 13 1120 ko information or support

Youve received ths emal becsuse o your ki support of Cancer Cound Victra

Dear friend,

As we head into another year, we're looking back on the programs, resources, and
research that have made a real dfference in the ives of Victorians affected by cancer.

For aver 85 years, Cancer Council Victoria has played an important role in reducing the
devastating impact of cancer on all people and communites. Working hard on our mission
1o prevent cancer, empower people and save lives.

Here are just some of the inspiring stories that have been made possiie by your
generosity and commitment

State-of-the-art chair 10 be a game-changer in

Researchers are designing and manufacturing a state-of
the-ant radiotherapy chair 1o better tasget cancer cells and
provide much-needed comfort for patients.

The support campaign Rroving you's

With & database of more than 470 community support
services, we can provide support, care and information to
patients, their families and loved 0nes no matier where
they Ive.

Ceiebrating 10 years of operation of the McCabe Centre
for Law & Cancer, the first of its kind in the worid.

Ready for a Food Fight?
The awareness campaign helping parents understand the
impact unhealthy food and drink has on our kids heatth

Thanks to Victorians kke you, we're making a real difference in the lives of people living
with cancer. We hope these stories liustrate your powerful impact.

Together we can imagine a future without cancer.

Best wishes.

Melanie Coles

Gifts in Wills Load
Cancer Council Victori
T: 03 9514 6159

' E: Melanie.Coles@cancervic.org.au

1 you or someane you know is affected by cancer, please call our experienced and
compassionate cancer nurses on 13 1120 for Information o support

Youve otyour ipor tonia,

Cancer
Council

LN AN -

Dear friend,

Imagine a future when cancer doesn't tear families apart. Support like yours brings us
closer to our mission of preventing cancer, empowering people and saving ives. And for
that we are very grateful

1 would love to hear about the areas of our work that interest you and get 10 know you a
itie more! I'Ve put together a short survey below that will help us o understand what
maters most 10 you

1. Which types of cancer are most important to you?

Alcancers Grnaecoogicalleg ovariard Pancreatic
Bood feg lukaemid Uver Prostate
Bain Lung Sarcoma
Breast Lmohoms Sin
Otter

Alternatively, I'd love 1o have a chat with you i you have the time. Is there a time in the
next few weeks that suits for me 10 give you a cali? If you prefer email or text that's fine
100, just let me know.

If there is anything you need you can always reach me directly on 03 9514 6828, or on
this email

Thank you again for your compassionate support and for sharing our vision for a cancer
tree tuture.

Take care and speak soon

\  Melanie Coles

A Gifts in Wills Lead
Cancer Councll Victoria
T. 03 9514 6159
E: Melanie.Co

ncervic.org.au

1t you o someone you know Is afected by cancer, please call our experienced and
compassionate cancer nurses on 13 11 20 for information or support

Youve received this email because of your king support of Cancer Council Victorla.

FIA

CONFERENCE



Average Email Performance Across Journeys

-

~

Open Rate

63.38%

\_

J

Together, unlimited.

-

\_

Click to
Open Rate

4%

~

Unsubscribe
Rate

2.37%

4 )

Bounce Rate

1.42%

J

\_

J
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Email Performance by Content Theme

90%
80% /7% 74%
70% 65%
60%
50%
40%
30%
20%
10%
0%

47%

%

2% 1% 2%

Introduction giW Information Impact Happy Holidays
Relationship Manager

W Open Rate Click to Open Rate

UV, CONFERENCE
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An ever-growing pipeline...
but less productive:

Size of pipeline vs BQ acquired from pipeline

2018 2019 2020 2021 2022

I Acq from pipeline  —e=Size of pipeline

UV, CONFERENCE
Together, unlimited.




Key donor dynamics are diluted in more recent pipeline acquisition

DOB Known Of known 70+ Prop 12+ Donated $S1k+

B % Bequestor Il % of pipeline 1l % PL acq 22

FIA CONFERENCE
Together, unlimited.



The source of acquisition drives engagement tactics

mm Ctventinvitation gl Event Attendance g Follow up call

Acquisition Source
- telemarketing

ey Ml s [l
-website . .
National
-event
= Digital Journey [ Follow up call or Survey

_DRTV eSurvey

-referral
Non email

Engagement Pipeline DM e CNgagement SMS

-appeal resp mech inm

-Estate Rec

Calendar I Prioritized Follow Up

Call

Guide dog engagement — puppy pals, appeals, newsletters

UV, CONFERENCE
Together, unlimited.



Remote Stewardship — The Guide Dogs Digital Journey

View this emai in your browser

e .A
7’

Dear %FIRSTNAME%

The life-changing
impact of a gift
in your Will

4

You may remember Tracey reaching out to thank you for considering leaving a giftin
your Will to Guide Dogs Victoria. 'm here to share more stories and information about
the impact your gift could have. | may even sneak in a few cute puppy videos!

I couldn't begin to imagine how much a Guide Dog could mean to a young adult like Ben
until | saw him meet his new Guide Dog, Jontie. Watch this very special moment by
clicking_here.

View this email in your browser

Otus
A very special
message
from Erin

444

Dear %FIRSTNAME%,

1 hope you're well.

I'd love to share with you this heart-warming story of a Guide Dogs Client, Erin and her
Guide Dog Jet.

Erin was diagnosed with a rare eye condition as a teenager and by the time her 18th
birthday came around, she had lost 90 percent of her vision. But thanks to a living gift in
a Will from a very special woman called Dorothy — whom Erin calls her “fairy godmother
- Erin was matched with her beautiful Guide Dog Jet.

Today | want to share this touching message from Erin to Karen, the daughter of her
“fairy godmother". Please watch it by clicking here.

Testimonials

Miew this email in your browser

How to leave
a gift in your
Will in three
easy steps

Dear %FIRSTNAMES%,

1 wanted to share some more tips from Carol, where she discusses her three easy steps
to leaving a charitable gift in your Will. Click here to watch the video.

1 hope you found it helpful the way that Carol breaks it down into three simple steps:

Contact a Solicitor
Choose the type of gift

Educational

View this ema in your browser

A sneak peek
from our recent
virtual event

Dear %FIRSTNAME%,

1 hope you enjoyed the behind-the-scenes look at our Guide Dog Graduation Day |
shared with you a couple of weeks ago.

Today | wanted to share with you another very special moment from another event for
our Otus Fellowship members, who have included a gift in their Will to Guide Dogs —

featuring our Guide Dog Nurse Cheryl Taylor and some very special Labrador pups!

Click here to meet these adorable pups.

—

Events

Implementation Considerations and Challenges

Unsulbscribes

Voo T et 1

Deidre
have a PAWsome Birthday!

ving with law

s wonderfu

Ciick hers to watch a happy birthday messags from some of our gorgecus

Labrador pups:

Volume of emails
Donor hierarchy
Digital Capability

CONFERENCE
27
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Digital Journey Outcomes

Considerer movement Jun ‘21 vs Jan ‘23
5%
1% 3.90%
4%

3% 2.70%
3%

2% 1.90% 1.80%

1.50%
2%
1.10% 1.10%

1%
0.60%

1%

0%
Upgrade BQ Upgrade INT

# No Journey Intake 3 Intake 4 Intake 5

UV, CONFERENCE
Together, unlimited.
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How have considerers been engaging with the journey?

Average Engagement Score
120

100 5.8%
Upgrade
80
60
40
20
0
All Digi Journey BQ Upgrades INT Upgrade Intake 2 Intake 3 Intake 4 Intake 5

W Average Engagement Score

High engagement from upgrades and intake 3 suggests that the digital journey is working

UV, CONFERENCE
Together, unlimited.



Engaged digital journey also engage in calls and
events

% of donors that also attended events or received
successful call

Non Digital Journey Digital Journey Digital Journey with +100
engagement

YV CONFERENCE

Together, unlimited.
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