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What do you want?



The topic:

Protection of refugees.
● Refugee rights in Australia
● Ukraine War and a new era of displacement
● Moz and the court case
● Role of the donor



“They said relentless!”



The Slack Conversation.





Then what happens?



Problem A clear outline of the problem / need that exists. This should reflect the truthful 
experiences of those affected, and your charity’s expert view on why this is wrong. 
It should be specific and concrete. This could be driven your charity’s experience 
from frontline/field work and service delivery.

Solution A description of how your charity’s work meets that problem and takes it 
away. This description should identify and outline how money is used to achieve 
that (what money will be used for).

Audience tension An insight into why your audience should care about the problem, and hence why 
they should engage with the appeal and feel motivated to give. This section can 
feature an observation about how the audience’s own beliefs, attitudes and actions 
conflict with the problem/solution outlined.  

A tool for developing propositions

The proposition: What is the single most important thing we want to say to donors?  What will alleviate the donors’ tension?



The proposition:
The relentless rejection, fear and torture refugees 
and asylum seekers face can end with you. But 
only when you are relentless in your belief in doing 
what is right.



The idea:

Be relentless for 
refugees.
● Refugee rights in Australia
● Ukraine War and a new era of displacement
● Moz and the court case
● Role of the donor



Concept 1 Concept 2



Why ‘Relentless’ works



Wave 1



A little MV 
addition



(a little bit of)

Wave 2



(a little bit of)

Wave 3



What made it work?
● Voices from within the organisation were centered
● Voices of beneficiaries were presented authentically
● Emotions were matched with the potential for action
● Key language connected all subjects of the campaign, 

including the donor



No post-person was 
harmed in the 
making of this 
campaign…



and now… Tom
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