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@8Fporate partnership
Is like any other relationship

2 BePartnerReady.com Pty Ltd, February 2023

"It can be M
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Or DIS-EMPOWERING

“lf you-want t“o‘ improve your self
worfh stopglw ing other people
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Personal story of losing
power in childhood
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 WE'RE
 CORPORATE C)
PARTNERSHIP -

. WARRIORS _

@ IT'S HARD WORK
© TIMING IS CRITICAL
€ THE 4 PURSES
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IT"S HARD
WORK
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“Opportunity is
missed by most
people because it's
dressed in overalls
and looks like
work.”

Thomas A. Edison
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https://www.bepartnerready.com/blog/timingiseverything
https://www.bepartnerready.com/blog/timingiseverything
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Download detailed
Infographic here

Human Resources Philanthropic CSR (Corporate Social Marketing
Purse Purse Responsibility) Purse Purse

© BePartnerReady.com Pty Ltd, February 2023
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https://www.bepartnerready.com/infographics
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Just used to give
partnership

status for s10k
and give them
everything
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Corporates
need a tangible
retfurn

Not just warm
n fuzzies

© BePartnerReady.com Pty Lid, February 2023
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\\\ , // (almost all income

- came from F2F)
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If we can’t deliver
services, people die

oullying is the cause of
ree youth suicides per

week ‘

ACCC
Feb 2019
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WE HAD
TO PIVOT

2/27/2023

ENGAGED -

e Board
 Staff, Volunteers &

Ambassadors
 Corporate
partnerships expert

CONFERENCE
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_ WHY CORPORATE
PARTNERSHIPS?

Free fool - www.bepartnerready.com/réddinessg&a

30
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https://www.bepartnerready.com/readinessq&a
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TWO LEVELS OF READINESS:

€) ORGANISATIONAL

PARINER
READINESS

© BePartnerReady.com Pty Ltd, February 2023
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(1, ORGANISATIONAL
READINESS -
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€@ PARTNER
READINESS
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~ 7STEPS

GET YOU PARTNER

READY

CONFERENCE

Getting started
Set your Corporate

Partnerships
Intention

AL
MAY
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“1f you don’t

know where

you’re going.
| you’ll end up
.‘-i,,,,mml "ﬂ%*“ \'..‘ someplace
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MISSION/PURPOSE
To prevent and reduce
bullying through
evidence-based
education, advocacy, and
support for all
communities across
Australia.

ENABLERS
1 Companies with expertise
in Customer
Experience/Focus

2. Companies who are
focussed on heslth and
safety

STRATEGY 1
Education:
Reduce bullying across schools,
workplaces, and communities.

3. Universities/research
companies

THE PROBLEM WE SOLVE
1. Bullying - face to face and online
within schools, workplaces, and

community settings.

2. lack of education, preventative
measures, and support

. Rising bullying online

GAP3

Do the
Intention
exercise

yourself
FREE - HERE

audience

© BePartnerReady.com Pty Ltd, Februd

National Bullying
Prevention Helpline to
support our target

GAP2

sodcial impact, quality,

2023

VISION

RESPECTED

GAP1
Expertise —research,

and effectiveness of

programs

EVERYONE TO FEEL
SAFE, VALUED AND

Significant sponsor for
National Bullying
Prevention Week

STRATEGY 2
Awareness:
Influence Government and
inform the public through high
quality research, evidence, and
data.

STRATEGY 3
Support:
Empower those impacted by bullying

by delivering credible and

evidence-based information,
advice and guidance.

BULLY ZERO Corporate
Partnerships INTENTION 2020/21

Secure 3 x
brand aligned
partners to
provide untied
funding @
$180,000 pa x
3 years. Secure
by June 2022

Secure 1 partner for
mass market
awareness
campaigns
addressing bullying
@ $200,000 in-kind
x 3 years. Secure by
May 2023

Secure 1 x sponsor for the
National Bullying Prevention
Hot Line @ $150,000 a year
x 3 years. Secure by June
2023
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https://www.bepartnerready.com/freebie

2/27/2023

7 STEPS TO

EMPOWERING
PARTNERSHIPS

© BePartnerReady.co
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ASSETS VALUATION
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Part4

Hot List

Part1 _

Suspects

© BePartnerReady.com Pty Ltd, February 2023
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https://www.adnews.com.au/campaigns/cyberbullying-hurts-too
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WE'RE A

d.
TikTok 0 Commitment to Safety 0 Australians feel safe, ZER

safety valued & respected

THIS IS

© BePartnerReady.com Pty Lid, February 2023
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Partnership O
BaFF
model (Brand Affiliation Fee)

Place a $ value on your

brand, using our unique
system, create your
Corporate Partnerships
Model and Rules of
Engagement

2 ]

© BePartnerReady.com Pty Ltd, February 2023
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EXPERTISE: Content,
online safety, digital

education M ESSAGE

‘Let’s put an end to
CAPACITY: Grow bullying’

our resources to

effect more lives $180,000

© BePartnerReady.com Pty Ltd, February 2023

AHA MOMENT

AWARENESS: Reaching
over 5m Australians with
bullying prevention
messaging directly &
indirectly through mass
market channels & support
of mainstream media

AUDIENCE:
Ages 6-50

2/27/2023
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Finalisation

& Review
Management
& Board approval

NOV
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KICK ASS
EMAIL
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| ‘ 7 :STEPS:
— FREE INFO
+ | GRAPHIC

" DOWNLOAD HERE

CONFERENCE

RESULTS
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https://www.bepartnerready.com/infographics
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Mg fising

NORTON SUPPORTS
BULLY ZERO

HELP US; HELP THEM
TOWARD ZERO  YoEid/

™

www jobtraineraustralia.edu.au 0% = @
NEED i \
[=}] eLpr ¥ ABOUT v BUSINESSSOLUTIONS ~ STUDENTTAC  TESTIMONIALS ~ CONTACTUS  FAGS [ FINDACOURSE v )

Our Commitment
To Cultivate
Change

Experience training
like never before
BULLY ZERO™ is Aus| ading bullying
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o TikTok
create
kindness

We are one community, and what makes us
special is how we core for ane another.

featured creators.

el D)

O TIKTOK

create
kindness

o

Welco

A
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= d'TikTok

Bullying and harassment

We believe in an inclusive community and
individual expression without fear of abuse.
We do not tolerate members of our
community being shamed, bullied, or
harassed. Abusive content or behavior can
cause severe psychaological distress and

will be removed from our platform.
Abusive behavior

We remove expressions of abuse, including
threats or degrading statements intended
to mock, humiliate, embarrass, intimidate,
or hurt an individual. This prohibition
extends to the use of TikTok features. To
enable expression about matters of public

critical comments of puht

community being shamed, bullied, or
harassed. Abusive content or behavior can
cause severe psychological distress and

will be removed from our platform.

Abusive behavior

We remove expressions of abuse, including
threats or degrading statements intended
to mock, humiliate, embarrass, intimidate,
or hurt an individual. This prohibition
extends to the use of TikTok features. To
enable expression about matters of public
interest, critical comments of public figures

may be allowed; however, serious abusive

behavior against public figures is
prohibited.

load, stream, or sh

ther individual,

TO SUM UP

CASH
$1.6M

AWARENESS
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= d'TikTok

#BetterMeBetterinternet

Safer Internet Day is an
annual international
initiative that promotes
safer and more
responsible use of online
technology and mobile
phones by children and
young people across the
world. In celebration of
this year's Safer Internet
Day, TikTok partnered
with 29 NGOs in multiple
locations and organized
the
"BetterMeBetterinternet”
challenge.

I

1.6M videos created
82.2M video views

#TikTokTravel

DIGITAL

33
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TAKEAWAYS

© BePartnerReady.com Pty Ltd, February 2023
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© BePartnerReady.com Pty Ltd, February 2023

Determine your org
readiness -

Set your

Pitch at right time,
using right language
Don’t put proposal in
without Brief

© BePartnerReady.com Pty Ltd, February 2023



https://www.bepartnerready.com/workshops
https://www.bepartnerready.com/infographics
https://www.bepartnerready.com/readinessq&a
https://www.bepartnerready.com/readinessq&a
https://www.bepartnerready.com/freebie
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BE A
RPORATE
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WARRIOR

It was transtormatic
Bully Zero
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RESOURCES

*Readiness Q&A -
* 4 Purses Infographic -

* 7 Steps Infographic - FREE
* Set your Intention -

» 7 Steps to success webinar 16 March

CONNECT WITH US



https://www.bepartnerready.com/readinessq&a
https://www.bepartnerready.com/infographics
https://www.bepartnerready.com/freebie
https://us06web.zoom.us/webinar/register/WN_FppK7-9_QveFM18Xvcbosg
https://www.bepartnerready.com/workshops
https://www.bepartnerready.com/workshops
mailto:jgrima@bullyzero.org.au
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Thank you
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