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But first...the ultimate copycat quiz

Kahoot!

Log in to your Kahoot! account to add a
kahoot to your presentation

Log in
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Use good ideas, don’t copy
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The problem(s) with copycatting

Fatigue
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Use good ideas as...

— Proof of concept/ business case
— Competitive analysis

— A Benchmark

— A jumping off point

— A challenge

..Inspiration!

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493



3 tips to
make it your own

1. Invest time in your concept + content
2. Build testing into your plan

3. Be creative!
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1. Invest in your concept & content



Invest in your concept & content

— Develop audience personas
— Get the name/ concept right
— Give yourself enough TIME
— Align to your brand

— Leverage what'’s topical

— Tell a story.
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Align to your brand

$2,098,166
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Guiding you through the digital landscape
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raised for mental health research

__
C .

oooooooo

8,483

Mullets turned science into action!

10



Lean into what is relevant and topical

2020 - Mullets for Mental Health
Lock down

Mental health

Home haircuts

Community fundraising

Trends
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© YouTube
Modern Mullet Self-Haircut Tutorial ...
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Who are you asking for help?

Donor Personas keep you focused on
your audience

* Whois she?

*  What type of content does she
engage with?

*  Where does she spend her time?
Podcasts, news sites, social media.

I

Ella, 39, Financial advisor, mum of two in primary school,

-';"—' ' enjoys running
Parachute Dig|tal

Guiding you through the digital landscape
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Meet Lisa

— Working single mum, 2 “woke” kids
—> She runs, for exercise & to clear her head

— She’s an organiser — friends, work + family

— She has an indoor cat but the kids want a dog
— Romance novels are her guilty pleasure

— Homeowner, has invested in solar panels

- 44 year old woman

— Works in admin, just wants a job that pays the bills

— Lives in a metro city

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493
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Tell your stories well

The Fairy Possums
looked on with concern
as the strange intruders
cut into their treetop
homes. Why were they
doing such a thing?
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A Fairy Tale

Not many people
know, but for over
20 million years
the sprightly

Fairy Possum
enjoyed a peaceful
existence in the
hollows of giant
trees deep in a land
of majestic forests.

Now, after decades of
logging, much of the
forest has been
destroyed. Giant trees
are fewer, hollows are
harder to come by and
the Fairy Possum is on
the brink of extinction.

About one hundred
years ago, strange
intruders entered
these magnificent ’ ‘ )
forests. They stood in ’) !
awe of the trees and

thought about the { |
opportunities that (
they presented, but

not about the tiny |
Fairy Possums that , '
called these giants of

the forest ‘home’.

UM

Option A O

Step in and help save
the Fairy Possum
from extinction

The Fairy Possums
looked on with concern

as the strange intruders

cut into their treetop
homes. Why were they
doing such a thing?

>

Allow logging to

continue and let the
Fairy Possums risk

extinction

You’re right, the Fairy Possum does
deserve to live happily ever after!
Minister Hunt needs to step in and be the hero
in this fairytale. Fill out your details below and
send this letter to the Minister demanding that
he help protect the Fairy Possum from
extinction by saving its only forest home.

Full name
Email address
Postcode



https://www.wilderness.org.au/fairypossum/start
https://www.wilderness.org.au/fairypossum

Authentic stories are YOUR DONORS stories
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User Generated Content is GOLD

@Black Dog Institute

Grow a mullet and show you're all ears for
mental health

Sponsored

JJ ¢ Promoted Music Prom

Sign up >
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Allow time for greatness

CALENDAR 2 0 2 3
ANATY VAR L

||||||




Allow time ...

— For research

— For creativity

— To find partners & prizes

You'll only get
2 out of 3

—

— To create a good donor experience
— To set up the systems & process

— To implement tracking

19
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X Testing is crucial’
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Why is testing crucial?

 Helps you stand out

* |t allows you to optimise

s About Mental Health Stlgmas"

* Gives your audience a voice Y - / soon

Institute Institute

* Forces you to try new things
e MVP mindset

* |t makes you question everything

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493 21



eAppeal test plan

I S ™ S

Tests

Element
A [

Emotional Case Study

MS Research
(Science focus)

Winning Objective

Donations/ Conversion Rate
Click through rate of Emails

MS Research - Christmas Appeal 2020
Context
Hypothesis

Longer term MS Research donors and supporters have a closer connection
to MS as a disease and are more motivated by the research progress than
emotional case studies

Outcome/ Results

Personalise content and ASK by donor
segment

eDM1 - THANK YOU

from Person

From Researcher

Open & Click through rate

Test segment preference assumptions

Score response by segment to inform future
content

Very SOFT ask

Donations/ CVR %

People will give off a thank you message - but at a lower rate.
More people will click through with a soft ask (hyperlink only, no mention of
giving) than with "donate" button CTA

Insight into behaviour

Funraisin Donation Page
(CARDS Layout)

from Person

From Researcher

Donations/ CVR %

Longer term MS Research donors and supporters have a closer connection to
M asa disease and are more motivated by the research progress than
emotional case studies

Personalise LP and ASK by donor segment

Assumptions & Instructions

Notes

- Overall test is to understand donor segment preferences for type of content
- Test approach by segment in first couple of communications to set baseline
- Use THANK YOU message with soft ask as a gentle way to launch the appeal and
test content approach with donor segments
- Remylination MS Research is the case for support
- Using Kaylene as Researcher and AMBER as person with MS case study

Tactic

Tactic

50/ 50 Layout Cards Layout Donations/ CVR % See below Test 2/ eDM2 Score response by segment toinform future LP
ebm2 VI‘;\:I);J:C/[DONOR from Person From Researcher Donations/ CVR % Personalise content and ASK by donor segment
The 50/ 50 Large image layout will work better f tional case stud .
Donation page Layout 50/50 Layout Cards Layout Donations/ CVR % e 50/ 50 Large image layout will work better for an emotional case study | ¢ o o 1 e by segment to inform future |  CARDS Layout has been used for the past 2 appeals and willset CVR benchmark.
The CARDS layout with more copy will work better for a research focused o Teuing 50/ 50 Iayout Eoes mecty with e emotion us science toct
eDM2 - YOUR/ DONOR IMPAC]  from Person From Researcher Donations/ CVR % audience s voute v :
_ . Based on previous testing with other organisations, making a generic ASK .
Donations/ Co Rat ' 2 ; s b t to inform fut
Suggested ASKs No$amount |Personalised $ Asks EE T TO DONATE without a suggested amount, generated higher ave gifts than | > 0 o coh o o o) obrtent to Inform future
Click through rate of Emails : ; rave g email + LP tactics & personalisation ) ’ o ;
when suggesting the gift array amounts based on their last gift Conventional fundraising wisdom (in DM) s that suggested dollar amounts increase
- but testing in digital does not confirm this
DM3 - URGENT Research
timeline
Tone & Imagery LACK IMPACT Donations/ CVR % Less "Happy" imagery and tone that shows the LACK of funding/ the Conventional fundraising wisdom tells us that donors give more when the PROBLEM
PROBLEM will perform better for Donations and income -
Insight into Set future or LACK is more pronounced (than if we show the positive solutions).
Less "Happy" imagery and tone that shows the LACK of funding/ the approach & "rules" This can go against MS Research's brand and comms approach and needs to be
DM4 - We Need YOU Email Click through rate PROBLEM will perform better for Email click rates, as well as Donations and rigorously testing to set future Fundraising guidelines and philosophy.
income
4 of amails sent 5 + resends 3-resendonly Y S Insight into behaviour. St future fundrasing
to unopens on key emails approach & "rules
Longer term MS donors will respond better with less 2020 Tax Appeal showed that more emails sent / opened increased the likelihood of a
MSRA Donors However, for the MAJORITY of people in the database - the more asks person to donate. We want to re-test this, being mindful of insights of more
RGs made/ emails opened, willincrease the overalllikelihood to donate established donor segments not being used to high volumes of comms.
P2p GIw
Newsletter
Researchers

sms

Donations/ CVR %

A"conversational SMS" approach will deliver more donations than the
standard broadcast send approach

Validate the opportunity the SMS channel
offers to fundraising

SMS has performed poorly in the last 2 appeal tests. By trying a new tactic we want
tosee ifit’s a reluctance in the channel, or the approach?

o O B~ W N -

C\

&

AUSTRALIA

erson vs Research

onation page layout

one & imagery
Dollar handles/ Ave
# of emails/ comms

SMS



Donation page layouts

People with MS face

an uncertain future

Research will'mean they won't for much longer

SUPPORT OUR RESEARCH

How much would you like to donate?

DONATE

Your gift will support exciting
remyelination research to solve MS

“My research into a treatment that could rebuild the nerve damage
of people living with MS is now in clinical trials. This means I could be
5 years away from turning it into a treatment for MS. Generous
support from our community means so much. Please donate today
because without supporters like you getting behind MS research, |
can'’t see how much further this research will go!”

— Associate Professor Kaylene Young

The MS community

needs you

Can you help fund the research-to end
MS?

GIVE TO RESEARCH

“Living with MS is an uphill battle for people with the disease, like
Amber. She worries about her future every day. Research will mean
Amber won't have to for much longer.”

— Associate Professor Kaylene Young

Associate Professor Young's research is focused on a process called
remyelination. This means repairing the coating of nerve cells known as
‘myelin'. Myelin is like insulation for nerves and is their

protection. Unfortunately, myelin gets damaged in M, which causes nerve
damage. Associate Professor Young's research uses magnetic
brain stimulation to encourage the brain to repair the
damage.

‘What makes remyelination research so exciting?

« Could become an MS treatment in only 5 years

« May stop or reverse nerve damage in some people lving with MS

« Isnot a drug or invasive treatment

« Has advanced to clinical trials
"We are thankful every day to those who donate to MS
research because it not only means our team can
continue to do what we are passionate about; it also
offers hope for the MS community.”

Amber and her three children. Amber lives with MS.

Your support will mean remyelination projects, like Associate Professor Young's, will continue to break
new ground. With enough funding, these projects can be transformed into a treatment within 5 years.
MS scientists, researchers, people with MS and donors share a hope that one day MS wiill be solved. And with

research like Associate Professor Young's, there's big reason to be hopeful

“Your support means my team can keep doing the... research that will lead us to stop and
reverse the effects of MS."”

— Assocate Professor Kaylene Young

$ -3 —

Every dollar you choose to give will fund research to stop MS

will help run more magnetic brain can provide DNA sequencing of one
stimulation tests in an effort to cavers the cost of freesing blood person to help find genes that
repair cells damaged by MS samples from clinical trials influence MS

DONATE

Donations over $2 are tax deductible.
Your donation to MS Research Australia is absolutely secure and will be
well spent. Your donation will go to fund research into MS in Australia,
Click to see research proiects that donors like vou have funded.



Case study + layout

Being a parent with
MS is a battle every day,

but you can give them
hope

Donate now to support parents with MS

GIVE NOW

$ -

How much would you like to donate?

n

DONATE

Your donation will support mums like Amber

“My hope for my kids is that one day their mum isn't so sick and tired
all the time. | love being a mum, but parenting with MS isn't easy. My
biggest hope is for a cure and | know research is the only way we'll
get that. Please donate today because without supporters getting
behind MS research, | know my life will only get harder. | don't want
to be mum with MS my whole life.”

—Amber, mother of three, living with MS for 5 years.

Mother of three,
Amber, is fighting a

silent battle with MS
every day

But you can help. Fund research that will
make it easier for MS parents.

GIVE NOW

"My biggest fear is one day not being well for my family. Without
a cure for MS, my life is only going to get harder.” Amber, 37
Busy mother of three Amber lives with constant nausea, innitus, numbness and tingling in her
fimbs, and a daily fatigue she describes as "bone crushing’. Despite this, she battles through the pain
10 be the best Mum she can for her three kids. But on some days, she can barely walk. This makes
her wonder *how much longer will  be able to push through this pain?*

Amber doesn't want her children to have a mum who is
always in pain and fatigued.
Being a parent is challenging - even more so when you live with MS. But | don't have to tell you

what it like to battle MS every day, its just so hard. And without a cure, nothing will make it
easler.

Without M research Initiatives and discoveries, Amber's family may face a
future where their munm is:

« Less mobile and even more fatigued

« Missing out on too many important things

« Unable 10 do her job as a primary school teacher
“Day-to-day, the fatig Iy lfe. |

3ys. my.

bad mum,

s 1 - especially g her family if
her symptoms get worse. But,like yours her hopes are real as well - that there
willbe a cure in her ifetime.

HELP PARENTS WITH MS NOW

Amber is calling on the y to help fund into MS. With enough funding,
researchers say they can stop and reverse MS and improve the lives of parents living with MS,
ike Amber

Will you join her today to make a donation to fund more research into MS?

“When you donate to MS research, you are giving me and my kids hope for a
future with a healthy mum, free of MS.” Amber

Please select a donation amount

f an provide DNA sequencing of one

equipment needed for MS research samples from clinical trials persan to help find genes that
Influence MS.

will fund MS research in Australia goes toward: tant lab

DONATE

Donations over $2 are tax deductible.
Your donation to MS Research Australia is absolutely secure and will be
well spent. Your donation will g to fund research into MS in Australia
Click to see research projects that donors like you have funded




Dollar handles

will fund MS research in Australia goes towards important lab covers the cost of freezing blood can provide DNA sequencing of one
equipment needed for MS research samples from clinical trials person to help find genes that
influence MS

eDM4 — S85 ave gift

Every dollar you choose to give will fund research to stop MS

We deleted the lowest $69
dollar amount from the
donation pages.

The average donation for the
same eDM (eDM 4) went from
S85 (send) to S170 (re-send).

will help run more magnetic brain f freezi lood can provide DNA sequencing of one
stimulaticn tests in an effort to covers the cost of freezing bloo person to help find genes that

repair cells damaged by MS samples from clinical trials influence MS

MS

eDM4 resend (HIGH) - S170 ave gift

AUSTRALIA



An Appeal, but a bit different

 Make it a PUBLIC CAMPAIGN
* Aim to acquire NEW donors too
 Awareness + Engagement phase first

* Bigincome growth target

* ASK

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493 26



1sttake ACTION

Victoria, | noticed you've been following our work and | wanted to say thank you
so much!

Fram plarting trees lo mproving walor gualty, Gerooning Australa is working hard to ensure our
unique indscapes are healtty and producive 5o peaple and nature can thave

Right now. ane of our most unigue native species neods your urgent help

Victoria, will you stand for the Greater Glider today? This vulnerable marsupial urgently
needs you to ACT NOW.

Yes, Il stand for the Greater Glider now

Introducing the Greater Glider

Have you heard of e Greater Gider? This nocturnal giding marsupial has tig fluffy ears, a bushy

p . e . tad and can glde up to 100m!
e - ~ . - Sadly, the Greator Qlidor is on the brink of exSnction, due lo clmate change and habilst loas
: o . B o This is why wo MUST ACT NOW to save them:

- ¥ . - \ g =
i - e 2 ¥ L4 Thoy'ro disappearing - populatizns have dedined by 8% in just 20 years
Greater Glider L &8 , - sl

§ They're unique - their long tad acts like a rudder 23 ey gide through rees
£ They're key %o ecosystems - when nature thrives, we thrive

The Greater Glider is on the brink of N st B I
extinction. Sign your name now to pledge ‘ 2 '
your support for threatened species.

Yes, | will stand for the Greater Glider

Clmate change and habiat loss are driving their disappearance. But we can be part of the soktion

Victoria, it's up to you and me to ACT NOW and save thom!

| know $af togeer. we can snsure the Greater Glider fves on for &4ure gonorations

Warm Regards,

Batha Westal

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493 Supporter Engagement Coordinator
Greening Australia



Messaging

4~ Greening Australia @
gmee  Sponsored - Paid for by Greening oo
Australia -

The Greater Glider is on the brink of extinction!
Climate change is driving their decline. We
must ACT NOW to restore native ...see more

1 About this ad
Aus ral

Have you heard of
the Greater Glider?

greeningaustralia.org.au
The Greater Glider is on the Sign Up
brink of extinction!

Climate change

029188 4493

Greening Australia @ oo

&% Sponsored

The Greater Glider is on the brink of extinction -
this is why we MUST ACT NOW to save them:

L4 They're disappearing - populations have
declined by 80% in just 20 years

L4 They're Australia’s largest gliding possum
L4 They're unique - their long tail acts like a
rudder when they glide through the air

{4 They're key to ecosystems - losing native
wildlife impacts the web of life

We cannot lose another native animal! Take a
stand for the Greater Glider today!

Greater Glider
BN N ' '

~

P
oy
GroaterGlisorSMatiWright Faunagfimtic

greeningaustralia.org.au
Will you STAND for the Sign Up
Greater Glider?



Donation page tests

2 donations

Greater Glider

You can help restore the homes
of threatened species

Greater Glider

You can help restore the homes
of threatened species

The Greater Glider is on the
brink of extinction.

These fluffy-eared marsupials used to be one of the

most common animals in Eastern Australia. Today,
you're very lucky if you’ve ever seen one.

Tragically, because of climate change and land

«  $59 could plant vital native trees i i
clearing, they’re now vulnerable with numbers o $77 could build a nest box The Greater Gllder IS on the
rapidly decreasing. «  $150 could restore habitat brink of extinction.

Bushfires and deforestation are destroying the
trees they rely on for survival. How often would you like to donate? These fluffy-eared marsupials used to be one of the

most common animals in Eastern Australia. Today,

you're very lucky if you’ve ever seen one.

Tragically, because of climate change and land ) _
* $59 could plant vital native trees

* $77 could build a nest box
rapidly decreasing. * $150 could restore habitat

clearing, they’re now vulnerable with numbers

Bushfires and deforestation are destroying the
trees they rely on for survival. How often would you like to donate?




The proofisin

the pudding

v Conversion rates between
33-49%

v' 52% of gifts were NEW donors

v' 26% MORE donations

v' 24% income growth

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493




Lead Gen —
Test EVERYTHING

* Concepts x3
 Lead forms vs Landing pages

* SMS

* Onboarding journey

ﬁl}R\“;?‘
o wdFat .

") FIND OUT IF YOU RE THE

g 1--.. AW R W AN . LA

“ ULTIMATE SUPPORT (

a S o

Breast Cancer
Foundation NZ

31



Question yourselves

Breast Cancer Foundation
Nz Q (11}

Sponsored « &

After enduring three years of a gruelling
treatment process, Leehane was devastated to
hear that her cancer was back.

To make matters worse, Leehane falls into the
groups that are most at risk of dying from
breast cancer. THIS IS NOT GOOD ENOUGH!

STAND WITH US to demand #ZeroDeaths from
breast cancer. We urgently need to:

Ensure women receive the best possible
support

| Break down the barriers that prevent women
being tested

Demand the latest treatments are available
to Kiwis

Concept 1
On brand

. Breast Cancer Foundation
NZ© sy

Sponsored - ®
¥ Being told you have breast cancer is one of
the most difficult experiences anyone can have.

Are you like Urzila and need some pointers on
how to support your loved one? What do you
say? What don't you say? You don’t want make
things worse!

Take the quiz and see how you rate as a support
bra! Don't worry, we'll offer some pointers so you
don't make the same mistakes.

Concept 3
Topical

Breast Cancer Foundation
Nz o eee
Sponsored « ™
Tash was just 23 years old when she was
diagnosed with triple positive breast cancer.

Young women with cancer are nearly twice as
likely to have large tumours. Tash was one of
the lucky ones, she responded to treatment.

But tragically, it's often fatal - we must change
this and ACT NOW.

STAND WITH young women like Tash facing
breast cancer and DEMAND:

4 Funding for a four-year study to understand
why breast cancer differs in young women

| Development of a tool so doctors can
predict survival and choose the best treatment
Full access to clinical trials and preventative
tools

More support for women during their
diagnosis

SIGN NOW!

SIGN NOW and say 'YES - #7eroDeaths from
breast cancer’

YES - [fiZeroDeaths /\ Concep‘t 2 7
FROM BREAST CANCER Something o O PACHOOR 3
a little different Need Some Help? Take the  Learn more FORM ON FACEBOOK

FORM ON FACEBOOK
YES - #ZeroDeaths from Sign Up
Breast Cancer

Quiz Stand with Young Women Sign Up
Facing Breast Cancer

o ° ® Anne Jami.. 42 comments 33 shares © O & susanCas.. 61 comments 44 shares

@ O 5 Dlaine NT... 146 comments 84 shares



Results by concepts

Leads

Media Spend

TM cost

Cost Per Lead

Contact Rate (Yes/No)
RGs

RG Conversion

CPA

Concept 2 — Support Bra was o\

the winne_r.with clear evidence: j FlND OUT IF YOU RE THE
- Competitive CPL at $1.63

Higher Contact Rate and CVR — @’&Ua!;TIMgA“TE‘§U?PORT ‘ RA\
Much lower CPA at $225.61 i -

AW R AN . A

_E LA qg_ 3 %
Breast Cancer

Foundation NZ
Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493



The impact of testing

CPL—S7 vs S3.30 achieved

RG - 134 vs 208 new donors
CPA - S560 vs $313!!

TM Contact rate — 46% vs 62%

ﬁl}R\“;?‘
o wdFat .

n FIND OUT IF YOU RE THE

AW R AN . A

ULTIMATE SUPPORT (

a S o

Breast Cancer
Foundation NZ

34
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Creativity Is a process

— Develop audience personas

—> Collaborate with your opposites
— Get the name/ concept right

— Give yourself enough TIME

— Align to your brand

—> Leverage what’s topical

— Tell a story.

Creativity loves constraints




Art +
Awareness

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au |i =




Align strategic priorities

2022 Photo Contest

Winners
©)

Subscribe for 2023 Photo Contest Alerts

The 2022 competition may be over—but our global nature photo contest will be back in
2023! Complete the form below to receive an email alert to find out when the contest will

open, fantastic prizes, who the judges will be, and more.

Email

g_ﬂ
e
TheNature
Sometimes you can tick multiple boxes
— Brand awareness
- Lead generation for fundraising

—> Asset creation

- Awareness of the cause

38
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" The Na;ure Conservancy
What can happen when Qﬁ Auealu
you collaborate with your
colleagues

- New QUALITY leads — many organic
(free)

— Sustainable, always on lead generation

- 2022 -53.87 CPL

- Strong media interest + awareness of
both brand and cause

-
o

- Massive boost to their media library

Enter the 2022 Photo Learn more
Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493 CO nteSt TO day




Put your best foot forward @

THE
LOST DOGS

v Dogs + CATS HOME.

v Responsible pet ownership < ?\TNE‘I (;y

v Animal welfare \Q'

v" Awareness of the org Al
B nocs ©5
v" Do what works best HOME. ¢
v" Low barrier to entry S
v walking event m

v" Relevant to the audience



BUT don’t be afraid to change course

@ LOST DOGS
HOME.

Parachute Digital | parachutedigital.com.au | ask.us@parachutedigital.com.au | 02 9188 4493



Optimise & grow

eT AT NESS
(HALLENG

2021

G

Gk

THE
LOST DOGS
HOME.

Time For Walkies?

\ﬁ* ;\m Ef;
w@

2022

43



G
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Optimise (SIMPLIFY) & grow

THE
LOST DOGS
HOME.

MAK(H WALK,ES éé;}tuwz About How You'll Help Happy Fur Families Win Prizes! Login @

FITNESS
(PE,T«LLENGE «<»

About Getinvolved Where themoneygoes Pet fitnessideas CSDog CSCat F

-

March Walkies for
The Lost Dogs’
Home

Get tails wagging this March, set yourself a walkies
challenge and help raise vital funds to care for lost
and abandoned animals at The Lost Dogs' Home.

ithess Challenge
and become a
Fit Fur Family

In March, commit to exercise \ ’
your pet (and yourself) every

day. It's good for them and Vv

it's good for you. 5

Join the fun

JOIN TODAY!

1,533 $15,003

People signed up Raised so far

398 $|5,566  3,390.6

people signed up raised so far km walked so far

244 participants 898 participants (with a week to go)
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Change the status
quo

Authentic case study
Image of beneficiary
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Turn a problem into
a creative challenge
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Turn a problem into
a creative challenge
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" TParachute Digital

Guiding you through the digital landscape

undraising has two i’s in it.

ey stand for innovation, not imitation.”

4
Ken Burnett




| 'Parachute Di8ital

Guiding you through the digital landscape

Thank you ©

Vic@parachutedigital.com.au

Shanelle@parachutedigital.com.au
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