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Talks all about themselves 
and not relevant to me.

I read 8 books last year, no 
reference, no outcomes 
that I achieved?



I’ve never donated, yet 
they treat me as a 
supporter.

Given I’ve never 
donated, what does this 
have to do with me?







































Vinnies EDM



Vinnies EDM



Vinnies EDM





But we do this for Direct Mail



But we do this for Direct Mail



After the donation….













Add personalisation and prompting into an EDM?



Add personalisation and prompting into a landing page?



Add personalisation in banner of landing page



Auto populate donation form

First time donating to organisation…



Keep a privacy compliant encrypted copy of their credit card?

Second time donating to organisation…

Pre-filled 
donation form 
based on last 
gift and auto 
save credit card 
info= one click 
to donate!



Personalise the thank you message after an online donation



Personalise the ask & thank you into an EDM





1. Map out the donor experience/journey before hand



2. use technology to elevate key fundraising principles

Personalisation

Tangibility

Ask

Thank



Some Examples…
Some examples…



Before PURLs
FBV Spring April 2019 - 1 donation $300 - (from the Fundraising Managers Mum...)



Still need to use
Best practice principles

Only feedback on 
past appeals and
content relevant
to the donor

With PURLs
FBV Autumn 2020



Personalised
landing page



Easy click to donate,
Security PCI compliant



$41,967



EMAIL Delivered OR CTR

Volunteers/Others 12,574 28.30% 5.20%

Donors/Leads 12,185 39.80% 4.80%

Total emailed: 24,759
Donation volume: 165

RR% 0.67%

Donation value: 20,772.00$ 

Avge gift: 125.89$      

Foodbank results



Email OR CTR

Donor 1A 28.3% 9.8%

Donor 1B 29.7% 8.7%

Donor 2A 27.4% 6.1%

Donor 2B 26.3% 8.5%

High Value 2A 31.0% 23.1%

High Value 2B 41.5% 5.9%

Volunteers/Others 1A 18.8% 3.2%

Volunteers/Others 1B 19.2% 2.2%

Note: 

A = No Ask
B = Ask

Note HV Segment results

September Shoulder 
Digital 2019



Xmas EDM Appeal



Foodbank Xmas EDM Appeal













Vinnies EDM - original

$19.8k



Vinnies EDM – Your Journey

Hi Salutation,



Head to Head Test

PURL versus no PURL

Same EDM sent



Website landing page







Versus PURL landing page and 
payment gateway
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