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W H Y



A B O U T  
T H E  
E V E N T

EVENT DATE: SUNDAY, 27 MARCH 2022
START LINE: LYNE PARK, N E W SOUTH HEAD ROAD, ROSE BAY
FINISH LINE: RMHC SYDNEY 
REGISTERED WALKERS : 1079 
WALKERS ON THE DAY: 800

• The Walk Me Home event was a concept originally slated for
2020, however due to Covid was postponed. Then we tried in 
2021 TWICE, and you guessed it, postponed!

• The stunning 25km coastal journey starting at the picturesque Lyne
Park in Rose Bay, heading through Hermitage Foreshore Walk, up 
to Hornby Lighthouse and then down towards the iconic Bondi 
Beach. Our 800 walkers on the stunning coastal walk to Coogee
before making their final stop at Ronald McDonald House in 
Randwick.

• Activation points were set up along the way. Hosted by Recovery
Partners and McDonald's Eastside along with volunteer course 
marshals helping guide our walkers back the House,
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So we approached Luke at Elevate 

Fundraising…
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R E G I S T R A T I O N S
SUPER EARLY BIRD REGO (until 22 Feb): 581

EARLY BIRD REGO (until 4 March): 429

GENERAL REGO: 142



F O R E C A S T

Registration Revenue

$36,000 Active Fundraisers 

640

Participants 800 Money Raised $352,000



A C T U A L

Registration Revenue

$33,337
Active Fundraisers 695

$0 Fundraisers 395

Active Participants 1,090

Total Incomplete 222
Money Raised $604,922



B U D G E T  
B R E A K D O W N

Net Income $548,281
Total donations 6,387

Registrations $33,337

Donations $604,922

Sponsorship: $52,000

Expenses $144,752



E V E N T  
S T A T IS T IC S

Raised $160 - $1599 473

Raised $1600 or more 65 Credit Card 
PayPal

4,923
2,129

Female 
Male 
Other 
Skipped Q

519
187
5
379



E V E N T
S T A T I S T I C S - T E A M S

109 teams registered
100 were active

Eight of the active teams did 
not fundraise

Highest Fundraisers:
SCIS Property Group raising $42,547

Six teams raised over $10,000



E V E N T
S T A T I S T I C S - I N D I V I D U A L S

Of the 1090 registered 695 
were active fundraisers

Our highest fundraiser was 
Gurvinder Singh raising $15,466

Our top eight Individual fundraisers 
raised over $5,000



E V E N T O F F E R I N G
All walkers were provided a red Walk Me Home backpack containing snack bars donated by 
Carman's and Macro Mike, sunscreen donated by Loreal, water and a Pixie's Pix toy. A couple 
of promotional items were also included, namely an RMHC Sydney House Hero postcard and a 
Sherpa flyer.

Those who raised over $160 were provided a red Walk me Home t-shirt

VIPs who raised over $1600 were given a yellow wristband and a mini Leo plush toy from 
Royal Bank of Canada.

The mini Leos were also given out to children on the day at the start line.



S P O N S O R S

PRESENTING SPONSOR

VOLUNTEER SPONSOR

DASHBOARD SPONSOR

ACTIVATION PARTNERS





C H A L L E N G E S

&  K E Y  

L E A R N I N G S



• M ore signage + course marshals on the route was needed

• People not reading their emails/SMS about the day

• Permissions from councils were a struggle

• Additional staff at start line to process registrations quicker

• Rethink the VIP finish line as the BBQ was so popular that a number of VIPs enjoyed that rather than using
the VIP space

• Rethink the t-shirts and potentially giving all walkers one or people can purchase them as part of the 
registration payment, as the sea of red was great for photo opportunities and branding along the course

• More sponsors on board to take part in activations along the course

• Look at our budget and have more photographers on course if we don't get enough volunteers

I N T E R N A L  C H A L L E N G E S



C O V I D



K I D S  &  F A M I L I E S







THE BROMANCE CONTINUES….





S t a t s

Participants: 66%

Invited:34%

FUNDRAISING ACTIVATIONPARTICIPANTS

Participants: 80%

Invited: 48%

AVERAGE

Participants: $783

Invited: $519

Participants: 83%

Invited: 17%

OVERALL RAISED



I n t e n t

“To be determined to do 

or achieve something.”

























TITLE GOES
HERE OLUPTA
VOLUPTA


