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Learning from Relationship Marketing
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How do we build relationships?

‘Everything we know about how to build
a good relationship as a parent or friend
we can apply to fundraising.’
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:lhn Phitlanthropy

Cenbre



But ...

“Not all relationships are important all the
time...some marketing is best handled as
transaction marketing.”

Evert Gummesson
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Relational v transactional
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Relational or transactional?

Transactional
Fundraising
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Relational
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‘Fundraising pendulum’

Donor
Needs

Beneficiary
Needs
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Stage 1. Awareness

« What will inspire a donor at this stage

N
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Mrs A Sample

1 Sample Street

Sampletown

Arvyshire

AN Kidney Research UK

X000 FREEPOST ANG 3465
Peterborough
PE11BR

Why did both my baby boys have to die?
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My heart ships a beat and my stomach churns every tiene | think Rt Oty . 43083 & SIS e
20out 1. The Moment when the SONCgrapher went quiet as she
Tooked ot the scan of my baby 0n the screen. In that sple second |
new exactly what the was thinking. That the baby | was carrying
had Potter's Syndrome. just M our last baby. Jack S0 as soon a3
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research o kidney disease, research that could find a cure for

condizions like the one that caused my babies to die. But the work
they do can only carry on thanks 10 the suppert of kind peopie like
ou 301 8o e you choose 10 make & donation toduy. o paan
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Mrs A Sample
1 Sample Street
Sampletown
Anyshire
AA128B
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20000C : :
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Dear Katie,
I'm so sorry I've let you down.
I wanted to be a strong, healthy kidney so

1 could clean your blood of toxins and keep you

safe. But instead, here I am, covered in ugly cysts
and useless.

Katie, youre such a good little girl. I really wanted

fo.be there for you so that
Ay youd grow up healthy.

Just inches away from me,
your other kidney is having
to work extra hard. Litres
of blood never stop gurgling
through it. Once it filtered,
out the blood flows, lovely
and clean.

Your busy right Kidney is
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Stage 1: Awareness

* What will inspire a donor at this stage

Case Study: Plan UK

30 July 2013 by Jenna Pudelek, 1 comment

The international charity's campaign Because | am a Girl generated 18,000
text donations

Remember your first period?
Leaving school? Getting married?
Having your first child?

Aneni does. She'’s twelve.

For some girls, starting their periods is
the first step towards forced marriage.
T Mo e thoy OON Do 1akon out of school
ckabedd I W Inpnds and foroed » ITETage wAith
Sor men. Mary wil encure abuse. And every yeor
thousands wil e in [BHour DACAUSS Tar YOung Dok
2 anon't mady or chedtr
AS & worman, you understand ast how tlerrible thet &
ANd 235 2 Woman, you can ¢o something about ¢t
lan UK's hard-hitting campaign
rganisation J
I

Must Read




Stage 1: Awareness

« Conduct donor surveys

At the Barbara Bush Foundation for Family Literacy, we are always thinking about ways to help create a world
where all Americans can read and write.

As we've been working, we redlized that something was missing: YOU! As a
supporter of the Foundation, you are critical to us — we can't do what we do
without you. So we created a brief 5-question survey to find out what you think.

Will you help us?

S 2@9
The Phitanthropy
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Hyper-personalisation

Which do you prefer to spend
time with?
* | love cats!
| prefer time with dogs!
Any furry, friendly animals
Humans really
It depends
* Other / comments

I

~
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Dear Adrian...

| remember the survey you returned
to me a little while back. Thank you
for that! In it, you told me that you
preferred spending time with ‘any
furry, friendly animals’. | imagine
you really love dogs but not all are
so lucky...
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Bequests left to <CHARITY> by people in their wills are of enormous
benefit to our work to help <CAUSE>. Many people like to leave
money in their will or trust to <CHARITY>. These wonderful donors
are members of our “<CLUB NAME>". Have you included a gift to
<CHARITY> in your will?

1 Yes, | already have included <CHARITY> in my will

2 | intend to include <CHARITY> when | make or revise my will

3 | would consider this type of gift and would like more information
4 | have a will and have mentioned other charities, but | have not
included <CHARITY>

51 do not have a will

6 | have written a will but not included a charity

7 It’s not something I’'m interested in right now, thank you



Major Gift Question
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In a few months, <CHARITY> will be running a
special campaign to <do'this Special thing>. <Wewilll

could pledge over $1,000 to match donations during
the campaign>. Would you be able to consider

making such a gift in 20177

Yes, I'd like to consider a proposal in more detail

Maybe. It depends on when, and what campaign

Not within six months, but maybe a little later or next year
Not now, thank you

B wn e



So

- Motivation/Interests

* High Value

- Bequest

« Commitment

- Maybe Identity

- Maybe Preferences

- Maybe Satisfaction and Trust

18



Stage 2: Deepening the relationship

Satisfaction is first driven by fulfillment of donors’ lower
level needs but then transition to be fulfilled by donors’
higher level needs;

— Connectedness
— Autonomy

— Competence

— Growth

— Purpose in Life
— Self acceptance

~ A
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But

« The higher the level of perceived needs to be met, the
more ambiguous and more uncertain people feel about
judging their fulfilment

 The more uncertain, the more likely they are to rely on
others to help them form the judgement

« The more ambiguous people feel about what a fulfilled
life means the more they would look to others to help
them define what a fulfilled life means

~
:lhn Phitlanthropy
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Stage 2: Deepening the relationship
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Stage 2: Deepening the relationship
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Stage 2: Deepening the relationship
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Gillette Children's

FOUNDATION
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At Gillette, Medical Pioneers
Set the Standards for Spine Care
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Zawadi Says, “Thank You!”

You Helped a Tanzanian Girl Stand Tall on Her Own Two Feet
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At Gillette, Medical Pioncers
1 Set the Standards for Spine Care

CORPORATE com_munications

How great the ORGANIZATION is = $4,470 in gifts

Zawadi Says, “Thank You!”

You Helped a Tanzanian Girl Stand Tall on Her Own Two Feet

*

‘ DONOR communications
i B o vewm tug 8 beght smvie, and o - s
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At Gillette, Medical Pioncers
Set the Standards for Spine Care

How great the ORGANIZATION is = $4,470 in gifts

Zawadi Says, “Thank You!”

You Helped a Tanzanian Girl Stand Tall on Her Own Two Feet

s = $49,600 in gifts

How great the DONOR

\ The '..l'hilunl.hl-up“

Cenltsre © Tom Ahern 2013



Stage 3 — Expansion
Self-verification theory

* “People can always feel better if others important
to them see them in the same way they see
themselves.”

« “Both partners reveal themselves, and seek and
express validation of each other’s attributes.”

* (Reis and Shaver 1988, 369).



Self-verification theory

. PRACTICAL ACTION

Technology challenging poverty

06/YC/05

Mr S | Pidgeon
Sandy Pluck Lane
Shurdington
CHELTENHAM
Gloucestershire
GL51 4UB
September 2006

Dear Mr Pidgeon

Thank you very much for all your support of and interest in Practical Action. |am
writing to ask if you would be able to help us in a different way.

We are planning to undertake some research with a number of our supporters and
would really like to hear your views.

We want to know a little more about the people who support us and what they know
and think about our work. In order to grow and expand our vital work overseas, we
need to find the most cost effective ways of finding new supporters to help. By sharing
your views with us, you can help us find more people like you to help with our work.

It does not matter whether you feel you know a lot or a little about us, or whether you
have been interested in Practical Action for a long time or a short while; your
contribution will be invaluable.

The research will take the form of a short telephone interview which we hope you will
take part in. If you are happy to take part, you need do nothing further until you
receive a call from the research company JRA Research. You are under no obligation
to take part and you can make your final decision on about whether or not you want to
participate at the time you receive the call. If this is the case then please inform the
caller from JRA Research.

However, it is possible that you may not be contacted - so if you do not hear from JRA
Research by the end of October please assume we have completed our research.

Once again, thank you very much for your help and for your continued support.
Yours sincerely
Jackie Taylor

Jackie Taylor
Head of Supporter Services

For the clever
fundraiser, the point of
the research is not the
Information, but the
participation



What Identities Are Donors Articulating When
They Give?

Are You Recognising Those ldentities?



Self-enhancement theory

« Katz and Beach (2000) tell us that people are
most likely to seek partners who give them both
verification and enhancement, and that in the
absence of the latter, they seek the former.

* S0 how can fundraisers can stretch their donors’
Imagination about just how good a human being
they can be?



Self-enhancement theory

C || Q Search

Pledge your birthday
and help change lives.

It's easy. Instead of gifts, ask for donations.

MM DD YYYY

Full Name

Email

v Send me awesome emails

PLEDGE NOW

How it works.

] 4 &

Pledge your birthday

Start a campaign Give people clean water

We'll use 100% of the money you raise to

The first step is simple - just pledge your When your birthday is near, we’ll remind
birthday by using the form above, and you to start a fundraising page and ask fund clean water projects. When
share your pledge to let the world know your friends to donate to clean water for complete, you'll see the exact projects
your big day. you funded with photos and GPS.

you’re serious.
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Who Are Your Donors?

Who Would They Like To Be?



ldentity fusion

* The giving of money Is not experienced by
the donor as a ‘loss’ or an ‘investment” any
more.

* The action of giving money, as the theory
predicts, should make the individual feel
stronger because of the closer connectivity
they experience with others



ldentity fusion

 Should not thank for the donor’s
generosity per se...

o ...but rather, celebrate shared success
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Dear «formalsalus,

Thank you so much for your gift of $S«trcptamts in support of
the Ontario Science Centre.

|Science and technology enriches our lives, and a single visit
to the Science Centre can plant a seed and provide the tools for
a lifetime of exploration and discovery. Thanks to your
support, young pecple and their families from Toronto's at risk
communities will experience the inspiration and excitementithat
you and your family enjoy each time you visit.

We'xe thrilled to anncunce top-notch exhibitions and IMAX
films in honour of ocur 40™ ananiversary. Come and experience our
upoconing features The Science of Spying, followed by Lizards and
Snakes, Alive! and our summer food programing. Watch for news
on our anniversary celebration in Septesber.

| In recognition of your donation, we’d like to acknowledge
your support by including your name in our Annual Report and on
our Donor Wall. Your donation receipt, in the form of a letter,
is enclosed. If you have any questions or need any assistance,
please contact Matt Wiesenfeld, Mead of Annual Giving at (416)
696-3233.

I hope you visit us soon, to see the iopact you are making when
you chose to donate to the Science Centre.

Yours smincerely,

After

Date

«addrossoos
xstroots
«Qhty», «otates «zipcoden

Dear «formalsalus,

Robots whir. Comets streak. Tide pools gurgle. When science
comes to life, anything is possible... and all becauso of you.

Thank you for your contribution of S«trcptamts in support of the
Ontario Science Centrel Your gift is alresdy imspiring a
gengration of future scientists and their families who, without
Yyou, might not have the means to visit ocur Science Centre.

- You provide the tools for a Lifetime of exploration, too =
Alluninating the comets, giving tide poole their gurgle, and
much more -~ sharing with others from Toronto's ccamunities the
sane axcitoment that you and your family enjoy cach time you
visit,

-. In pecognition of your kind gift, we'll add your name to our
Annusl Report and our Domor Wall. (And you'll find your donation
receipt enclosed,) If you have any questions, please coatact
Matt Wiesenfeld at (416) 696-3233, We'd love to hear from you.

Thank you so very msuch for sowing the seceds of discovery,

Lesley Lowis
cLo

P.5. 1) There's lots going oa for our 40" amniversary - from
The Science of Spying to Lizsrds and Snakes, Alive! = 80 I bhope
you'll visit us scon. Stay tuned for updates im our upcoming
(newslotter?) and at www.ootariocsciencecentre.oa. Thanks again,




FirstNamo LastiName
Address!
Address2
Address)

2™ March 2009

Dear NAME,

" JOm behalf of XYZ Charity, thank you most sincerely for sending through AMOUNT donated on bebalf of
the winner of the ABC Competition. We troly appreciate your customer’s genserosity and support.

For over XXX years, XYZ Charity has been Ireland’s leading independent charity advocating for the rights,
well being & protection of children, Our mission is 10 end cruelty & injustice ) to children in all forms -
ensuring cvery child is given the opportusity to experieace love, happiness & equal opportunity. Despite
Trelamd’s great progress, the moral obligation te pretect fully eur most vuloerable citizens remains onfulfilled,
This is the gap XYZ Charity aims to fill each & every day with the public's gencrous support.

Our services to children, thelr families and communities include:

«  ProgrammeName i Ireland’s only multi-media listening service for children, providing daily rownd-
the-clock support. With 2 network of over 200 volunteers nationwide, ProgrammeName has answered
over 1.8 million calls, texts and online communications over its 20 year history. Nearly 2,000 calls are
recelved each day.

The ProgrammeName2 programme focuses om tecnagers with behavioural or meatal health problems
a5 well as these at risk of substance absse 1o prevent social isokation and carly school leaving.
ProgrammeName3 is & home-based service working with vulecrable yousg childven whe are
experienciag behavieural or emotional difficulties with limited support eptioas available.

Now in its 12 year, ProgrammeNamed bs a 24-7 service focused on chikdren, young peaple and parents
who are begging er at risk of begging on the strects. ProgrammeNamed also provides suppert to
children from minority ethale backgrownds who are seoking asybum ie Irefand,

We rely on donations like yours to continue te expand aod improve our programming.
*  AMOUNT can cover the costs of one month's onc-on-one web counselling.
o AMOUNT can help us train one new volunteer who will thes devote 100 hours or mare of service 10 our
pregrammes, making an immeasurable difference to the lives of so many children,

| YWe woeld welcome the chance to explain our work further or answer any questions you might have. Please
w0 not hesitate (o contsct ws anytime on (XX) XXX XXXX ar visit www. xyzcharity.org.

Again, we really appreciate your support asd we hose that vau can continme 10 sunnart us is whstever wav ves
can in the future.

Yoars simcerely,

Fundraising Campaigns Administrator

Before

After

IXYZCharity Letterhead|

FirsiName LastName
Addresst
Address2
Address3

2™ March 2009

Dear NAME,

| Sonvewhere in Ireland, a child is calling for belp. And because of you, & caring voice
answers,

Thank you so much for donating AMOUNT through the ABC Competition to XYZ
Charity. Yoar generesity = and your customer’s support - ure truly at the heart of all
we do,

Nearly 2,000 timcs, cach aod every day, you make all the differemce i the workd for
troubled children, Your kind contribution means that XYZ Charity can keep skilled
volunteers stnading ready to amswer calls... offer counseling services that keep
tecaagers la school aod awsy from drugs... and meator young ehildrea (snd their
paronts) (o better copo with tough times,

Your support even extends to Ircland’s “invisibles™ ~ thase who beg or arc st risk of
bogging — as through XYZ Charity's rousd-the-clock outreach services, young lives are
forever changed.

1t*s all thanks to yeu.

Anrd we welcome the chance to answer any questioas you might have. Please contact us
anytime on (XX) XXX XXXX or visit www.xyzcharity.org. I'll also update you on all
the good your gift is doing ln XYZ Charity’s [anneal ktter? quarterly newsletter?|,
which you'll receive fwhen|.

Al of us here at XYZ Charity really appreciate your support. k you again for
givieg velnerable young chikiren a place to turn for help... and 2 reasen to hope.
Yours sincerely,

[INSERT SIGNATURE}

EETTET
Chiel Executive, XYZ Charity
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“l am particularly proud that Mother's
name will forever be associated with
the Beacon of Hope. She was that
beacon for so many people.”

-Johnny Mike Walker

The Willard & Pat Walker Charitable
Foundation, Inc. was established in 1986 with
a primary focus on advancing healthcare and
education in the state and local communities
The foundation has given more than
$150 million to numerous charities and
@  organiations. The Walker Foundation is 2
longtime supporter of Arkansas Children’s and
has invested more than $11 million in
children's health.

Pat Walker passed away in September 2016,
Through advocacy and philanthropy, she
provided many people with the opportunity to
reach their full potential. Mrs. Walker was a
strong advocate for children's health during
her lifetime and in her final years, she was
particularly excited about the establishment of
Arkansas Children's Northwest in Springdale.

Willard & P alke [ “She would be very proud of the effort to
reach more children in more ways, We are
delighted to continue our investment in a
healthier tomorrow for all children throughout
Arkansas.”

Charit

~Mandy Macke ]

BrookGIobaI

Inspiring Donors | Improving Lives



Stage 4. Commitment

 Focus on satisfaction
 Past investment
 Avallability of alternatives



But

» Past tangible investment (shared debts,
nets, jointly purchased items

« Past intangible investment (disclosures,
effort and time)

* Planned tangible investment
* Planned intangible investment




Download the reports

www.philanthropy-centre.org

RQ(; ARE PURSUANT. I @ bloomeran,

@ bloomerang |73
PURSUANT.
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Motivation Versus Identity

* Emotional Utility

* Practical Utility

e Familial Utility
 Demonstrable Utility
* Spiritual Utility

Compassion — Problem Solving



N0
el
=/ ®
U=
n=
E
&
s

Moral ldentity — One Easy One To
Play With

How can we help donors give?

What does giving make our donors feel?



Morality Measures

Below is a list of traits that people possess. Please indicate how much you believe you actually
possess such traits, and how much you ideally would like to possess such traits.

Actual: Your own beliefs concerning the moral traits you think you actually possess now.

Ideal: How much you would like to possess this trait: the type of person you wish, desire or
hope to be.

Please rate the extent to which you believe you actually possess the traits next to “Actual”; and
the extent to which you ideally would like to posses such traits next to “Ideal” on the
following one to nine point scale.

Caring Actual: Not at all 1 2 3 4 5 6 7 8 9 Completely
Ideal: Notatall 1 2 3 4 5 6 7 8 9 Completely

Compassionate Fair Friendly GenerousHelpful Hardworking Honest
Kind
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Morality: Survey Results

8.5
8.3
8.1
7.9
7.7
7.5
7.3
7.1
6.9
6.7
6.5

o

Actual

Types

Ideal

Male
B Female




Morality: Survey Results

1.38
1.36
1.34
1.32

1.3
1.28 M Discrepancy
1.26
1.24
1.22

1.2
1.18

Male Female
Gender

e
-

3
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Morality

Control Condition
“Thank you for being/becoming a member.”

Moral Condition

“Thank you for being/becoming a XXXX member.”
XXXX= two randomly selected words from the following five
words

Caring
Compassionate
Friendly

Kind

Helpful
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Morality Increases Giving in Females

$105.00
103.83

$99.07

O Control

= Morality

$85.16

Male Female
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How to do it yourself?

Caring

Fair
Generous
Hardworking
Kind

Compassionate
Friendly

Helpful

Honest



Make youf donation by filling in the
details below, calling 0300 123 0346
or visiting www.RSPCA.org.uk/donate

l.‘ I’
" Please sign your name on the line above.
wish to give £

‘;' orR OEXX DEXX OEXX

How many animals do you know who have needed the
RSPCA services? More than two D Less than two D

PN EE R AR ALE
f Make your donation by filling in the
details below, calling 0300 123 0346
or visiting www.RSPCA .org.uk/donate

i I

¢

,Mmmmommlnm

wish to give £

OR DOEXX DO£XX O£XX

How many fiends do you know who have neaded the
RSPCA's services? Moare than two ] Less than swo [

o 5 o

e Philanthropy
(1] e

entr



Relationship Fundraising 2.0

Intention to
continue

Intention to
increase

Intention to
leave legacy

Commitment

Satisfaction

Trust

: The Philanthropy

Centre



Our Process

1. Audit of comms
2. Questionnaire

3. Experiments

4. Follow up Survey



Relationship Fundraising

Compassion Intention to
continue
Coghnition Intention to
Increase
Internalized Connectedness _
) . to charity Intention to
moral identity leave legacy

Symbolic
moral identity

|dentity
Esteem Commitment
|dentity

Importance Satisfaction

AL Trust

\ The Phitanthropy
Cenblre



b=0.116*

b=0.197*
b=0.264*
b=0.235*
® e
\\ The Phitanthropy

CenbLre

Compassion

Cognition

Internalized
moral identity

Symbolic
moral identity

|dentity
Esteem

|dentity
Importance

b=0.222*

b=0.269*
b=0.278*

Connectedness
to charity

Commitment

Satisfaction

Trust

Intention to
continue

Intention to
increase

Intention to
leave legacy

Charity 1



Compassion

Cognition
B .| Internalized Intention to
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Symbolic | Intention to
moral identity b=0.269* | Connectedness ::-> increase
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|dentity . Intention to
Esteem : :_, leave legacy
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Compassion
Cognition
b=0 116+ Internalized | Intention to
T moral identity | 777 ff’ continue
|
Symbolic : I 1 Intention to
moral identity b=0.269* | Connectedness : =1 increase
) b=0.278* to chari .
|dentity charity : : Intention to
) Esteem : :_, leave legacy
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Compassion
b=0.117* phubededededededodedo b b bl L L L L L L *
I
Bfggggi Internalized . _ | Intention to
=0. : . | :
b=0. 076* moral identity | t continue
Symbolic ' Intention to
moral identity 0=0.123" | Connectedness [T | increase
. to charity F .
|dentity P Intention to
Esteem T "| leave legacy
I
Bzgﬁgi |dentity !
N Importance !
b=0.249*[ MP -
[ I
[ [
b=0.513* :
b=0.181* I Commitment - ',L' =
b=0.526* :
b=0.240* *— N
M Trust
\ The Phitlanthropy Ch a.”ty 3

Cenbre



Compassion
b=0.141% N
b=0.117* Cognition [ ~="=""" === =ss--cccccrrrssr -~ "
i
Internalized | Intention to
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- I
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Compassion
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Now that we get action out of the
way, let’s care about how people
feel, so we can sustain the action.




00,

Compassion

Cognition

Internalized
moral identity

Symbolic
moral identity

Identity
Esteem

Identity
Importance

\ The Phitanthropy

Cenbre

Connectedness
to charity

Commitment

Satisfaction

Trust

Autonomy

Competence

Related

Motivation
charged

Intention to
continue

Intention to
increase

Intention to
leave
legacy




Compassion Autonomy

Cognition Competence
Socially — sociable, warm, friendly
. . . . . Related
internalized | Motivation — motivated, energetic, organized
moral identit . .
——1 Morally — encouraged, invigorated, heartened
orhl dniy omvaion
Identity
Esteem
Identity
Importance
Intention to
continue
Commitment
Intention to
SatiSfaCtion increase
5
Intention to
\ (l‘lrtl-'l"h.ilunl.lu-n.n“ Trust leave
S legacy
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Compassion

Cognition

Commitment

Internalized
moral identity

Autonomy

Intention to
continue

Competence

Symbolic
moral identity

Satisfaction

Connectedness
to charity

Identity
Esteem

Trust

Identity
Importance

\ The Phitanthropy
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Intention to
increase

Related

Socially
charged

Intention to
leave
legacy

Motivation
charged

Morally
charged




| Autonomy

Compassion
” i C t
Cogpnition . Intent!on to ompetence
Commitment continue
Internalized Related
moral identity
Connectedness Intention to
Satisfaction to charity increase
Symbolic Socially
moral identity charged
Intention to
|dentity Trust ‘ leave Motivation
Esteem Iegacy charged
2 Identity Morally

Importance charged

\\ The Phila

CenbLre



Compassion

Cognition )

Internalized
maral identity

Symbolic
moral identity

Identity
Esteem
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Identty
Importance

Charity 1

Compassion

Cognition

Internalized
moral identity

Symbolic
moral identity

Identiy
Esteem

Identty
Importance

Charity 4

Commitment

Satisfaction

Intenton to
continue

Connectedness

to charity

Intention to
increase

Trust

Commitment

Satsfaction

Intention to
leave
legacy

Intention to
continue

Connectedness
to charity

Intention to

increase

Trust

Intention to
leave
legacy

Autonomy Autonomy
Compassicn
Competence Intention to Competence
continue
Related Internalized Related
maoral identity
Connectedness Intention to
Satsfaction to charity increase
Socially Symbolic Socially
charged moral identity charged
Intention to
Motivation leave Motivation
charged legacy charged
Morally Morally
charged charged
Charity 3
Autenomy Autenomy
Compassion
Competence Intenton to Competence
continue
Related Internalized Related
maoral identity
Connectedness Intention to
Satisfaction to charity increase
Socially Symbolic Socially
charged moral identity charged
Intention to
Motivation Identity leave Metivation
charged Esteem legacy charged
Morally Identity Morally
charged Importance charged
Charity 2




Compassion

Cognition

Commitment

Internalized
moral identity

Intention to
continue

Autonomy

Intention to
increase

Competence

Intention to
leave
legacy

Symbolic
moral identity

Satisfaction

Connectedness
to charity

Related

Identity
Esteem

Trust

Identity
Importance

Charity 1

Intention to
contact MP

Intention to
volunteer

Socially
charged

Intention to
get
involved

Motivation
charged

Intention to
host event

Morally
charged
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Cognition
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Internalized
moral identity

Symbolic
moral identity
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Connectedness
to charity

|dentity
Esteem

Trust

|dentity
Importance

Charity 3

Continue
Autonomy
Increase
Leave legacy
Competence
Attend AGM '
Join social
media
Related
Contact
brand
Buy ethically
Socially
charged
Host event
Campaign
i~ Motivation
Donate to charged
campaign
Change
habits Morally
‘ Attend info charged
session




Compassion

Cognition

Commitment

Internalized
moral identity

Intention to
continue

Autonomy

Intention to
increase

Competence

Intention to
leave
legacy

Satisfaction

Connectedness
to charity

Related

Symbolic
moral identity

Identity Trust
Esteem

Identity
Importance

Charity 2

Intention to
give cash
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Intention to
volunteer

Socially
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Intention to
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Motivation
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Intention to
go to event

Morally
charged




How can
charities use It?

Compassion

Internalized
maoral ientity

Satisfaction

Connectedness
to charity

Continue

Increase

Symbolic

oD
~ A

Importance

The Phila
Cenbre

Charity 3

Leave legacy

Attend AGM

Join sccal
media

ontact
brand

Buy ethically
Hostevent

Campalgn
nate to
campaian

hange
habits

Compassicn

Cognition

Internalized
maoral identity

Commitment

Satisfaction

Connectedness
to charity

Intention to

} continue

Symbolic
moral identity

Identity
Esteem

Trust

Attend info

Charity 1
Autonomy
Compassion
Competence
Related Internalized
maoral identity
Connectedness
Satisfaction to charity
Sacially Symbolic
charged moral identity
Motivation Identity
charged Esteemn
Morally Identty
charged Importance
Charity 2
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Use the findings to
change the style of
their communications

over all.
Vo

-,

August 25, 2010

Sunny Days Community Centre

Mr. & Mrs. Green
222 Summer Drive
Edmond, OK 73035

Dear Mr. & Mrs. Green,

It was a Saturday morning and we looked around to see the breakfast club full of happy, smiling
children. Each one of them talking and laughing, completely oblivious to the fact that they were
disadvantaged; they did not see themselves that way at all. Since you cannot see their dear faces, |
am writing to tell you how wonderful it is to see them smile and how thankful we are for your donations
that have made it happen! Your contribution has helped so much, but the need is still great.

Each year, we help thousands of children by giving them a proper breakfast and somewhere safe to
play after school. Without donations like yours, however, the centre will not have enough funds to keep

@ operating. We are hoping to raise another $10,000 to keep the breakfast club and our array of after-
school clubs going through 2011. A financial gift from you will be a big help in reaching our goal. There
are several levels of giving. Here's an example of what your gift will achieve:

$20 — will feed one child breakfast for a month

$50 — will feed two children breakfast for a month

$100 — will feed two children for a month and allow us to buy 2 new basketballs
for our after school program (playing basketball is something the kids
really love!)

These services bring so much joy to the kids. Together we are transforming lives and building brighter
futures — but without you, it just wouldn't be possible. Thank you so much for your support!

Sincerely
“ Peter Routawhilf
President

The Philant
Cenblre

P.S. Mark your calendars for the annual BBQ bash on Saturday, Sept. 4thy Hope to see you there.

Address: 222 St. Bell Street. Okdlahoma Phone: 555-555-5555 SunnyDays.com

Key Variables to

Has the copy

Check delivered on them?

Compassion
Cognition

Internationalised moral
identity

Symbolic moral
identity

|dentity esteem
|dentity importance
Satisfaction

Trust

Commitment

Connectedness to
Charity



They can use the findings to test the best way to
Increase giving while making people feel better

Please tick any of the statements below that are true for you

[] Yes, giving is a vital part of what being a XXX supporter means to me
[ Yes, | care passionately about the work of XXX charity

| want to give:

<EXX>

<EXX>

<EXX>

Or my preferred gift of £

\ The Phitlanthropy
Cenbre



Total Number | Total

of Donations | Donation per

Difference between the testing
conditions and the control

Condition
Condition 1: 517 £32,840.00
Commitment
+ Identity
Importance
Condition 2: 551 £30,797.00
Commitment
Condition 3: 606 £29,846.79
|dentity
Importance
Condition 4: 288 £15,141.20

No questions

Benefit from doing one experiment for this
research

~——n
:lho Phitlanthropy

Cenblre

condition

£17,698.80

£15,655.80

£14,705.59

£48.060.19



Yes! | want to help

reduce the suffering
caused by cancer.

Pe rsonal Details (Please ensure your details are up-to-date so we can issue you with a tax deductible receipt)

Phone

Mobile

Email

Birthday

| would like to regularly support research & join the Community of Hope

I'd like my monthly gift to be: $30 $40 $50 Other $

[ 1 Please debit mv bank account " il —
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Bold Leadership. Transformative Fundraising.

www.vitreogroup.ca



