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World first — new guidelines launched for social media fundraising by charities

In the rapidly-changing world of social media, the national peak body for fundraising — the
Fundraising Institute Australia (FIA) — today launched the first definitive best practice guidelines for
social media fundraising.

“Social media is fast becoming one of the easiest and most effective ways to encourage people to
donate to a charity, particularly for peer-to-peer fundraising,” said FIA Chief Executive Officer, Rob
Edwards.

“Now, in what is believed to be a world first, FIA has produced a code of practice for fundraising
using social media.

“As the fundraising peak body, we were concerned there were no guidelines in place for our
members or for the public on this fast-growing fundraising practice.

“The public can now be confident their online donation will be ethically raised and managed by
charities belonging to FIA.

“Australians are amongst the highest users of social media globally and this high take up rate
makes it crucial for fundraisers to meet the challenge of this exciting medium and do so using best
practice.”

The Standard of Social Media Fundraising Practice requires fundraisers to engage in social media
activity using three principles: transparency, accountability and respect.

Mr Edwards said that all FIA members — including charities and professional fundraisers — must
now automatically abide by the new Standard.

“The social media standard is the latest update to FIA’s Principles & Standards of Fundraising
Practice. This means we now have 12 standards in our code of practice which we constantly
monitor and update,” Mr Edwards said.

“We want Australians to assert their right to be assured their charity is fundraising and managing
their donations in a transparent and accountable manner.

“We urge donors to request or look for the symbols of FIA membership so they can be confident
their online donation has been ethically raised and managed.

“The FIA code of practice is not just a document for fundraisers,” Mr Edwards said. “It is also a bill
of rights for donors.

“And we urge charities and fundraisers to use FIA’s new guidelines to ensure they have an ethical
focus in managing their social media activities.”
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